I SEMESTER

Total
S.No. | CATEGORY SUB. CODE SUBJECT Contact L T |[P|C
Hrs
1. HS UISHSTAL01 | Tamil - 5 3 10|03
2. HS U18HSHII01 | Hindi-1 5 3 0 |[0]3
3. HS U18HSFR101 | French -1 5 3 0 |0]3
4. HS UI8HSEN102 | English - I 5 3 0 |0]3
5 MC Indian Economic > 3 1 o] 4
UISMCEMI101 | development - |
6. NC UISNCEMI02 Principles of Accounting > 3 L1073
7. MC UISMCEMI03 | hqustrial organisation & S 3 1 1ol 4
management
8. MC UISMCEM104 Business Communication > 3 L1074
Total 30 18 4 (0|21
II SEMESTER
Total
S.No. | CATEGORY SUB. CODE SUBJECT Contact | L | T | P |C
Hrs
L. HS UI8HSTA201 | Tamil —II 4 3/]0]0]3
2. HS U18HSHI201 | Hindi —1I 4 310013
3. HS U18HSFR201 | French - 11 4 310013
4. HS U18HSEN202 | English - 11 4 310|013
Indian Economic Development 5
> MC UISMCEM201 |-1I 310
6. NC UISNCEM202 Principles of Management 5 31011013
7. MC UI8MCEM203 | Business Statistics 4 3111014
8. MC UISMCEM204 Entrepreneurial Development 4 3111013
9. HS UI8HSCH201 | Environmental Studies 2 2107102
10. HS UI8HSBC202 | Value Education 2 2/0]0 )2
Total 30 22 |1 4 | 0 |24
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III SEMESTER

S.No. Total
CATEGORY SUB. CODE SUBJECT Contact | L |T|P|C
Hrs
1. MC U18MCEM301 | Micro Economics — I 4 410(0] 4
2 NC U18NCEM302 Basic of .Cost & Management 4 >l1lol3
Accounting
3. MC U18MCEM303 | Marketing 5 410|013
4. MC UISMCEM304 | Rural Banking 5 211(013
5. MC U18MCEM305 | Monetary Economics - | 5 3 11|04
Human Resources
6. MC UISMCEM306 5 211013
Management
7. NME UISNETA301 F"n Major : 1 - Basic Tamil - 2 210(0]2
8. NME U18NETA302 | Special Tamil — I 2 2101012
Total 30 194|022
IV SEMESTER
Total
S.No. | CATEGORY | SUB. CODE SUBJECT Contact | L |T|P|C
Hrs
L. MC UI8MCEM401 | Micro Economics - I > 3|1joj4
2. MC UI8MCEM402 | Agricultural Economics 4 211103
3. NC UI8NCEM403 | Capital Markets 4 2117013
4. MC U18MCEM404 | Monetary Economics - I S 3 (1[04
3. MC UI8MCEM405 | Business Organization 4 211103
4
6. MC UI18MCEM406 | Principles of Insurance 211103
2
7. NE ) . . 21002
UISNETA401 | Non Major : II- Basic Tamil — II
2
8. NE U18NETA402 | Special Tamil — IT 210702
9. SE Skill Based Elective-I : ! 2
Total 30 17 24
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VYV SEMESTER
Total
S.No. | CATEGORY | SUB. CODE SUBJECT Contact | L | T |P| C
Hrs

1. MC UI8MCEMS501 | Managerial Economics 4 31|04

2. MC U18MCEMS502 | Fiscal Economics - I 4 311(0] 4

3. MC UI18MCEMS503 | Macro Economics - | 5 2111(0]3

4. NC U18NCEMS504 | Urban Economics 4 2111]0]3

5. MC UISMCEMS05 | International Economics - I 5 3111]0] 4

4

6. ME Major Elective - 1 304

7. SE Skill Based Elective-11 2 101212

8. SE Skill Based Elective-III 2 110122

Total 30 18| 6 |4 |26

VI SEMESTER
Total
S.No. | CATEGORY | SUB. CODE SUBJECT Contact | L [T| P | C
Hrs
1. MC . . 4 301004
U18MCEMG601 | Fiscal Economics - 11

2. MC UISMCEM602 | \acro Economics - 11 5 2 (103
3. MC UISMCEM603 | International Economics - II 5 3|1]0]4
4. ME Major Elective : | 4 3|1]0] 4
3. EE UISEEEM6P1 Project 10 olol20!10
6. HS UISHSEM6LI1 | Extension Activities 2 0021
Total 30 11 | 4 12226




Choose any three courses — one in semester IV & two in semester V
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LIST OF SKILL BASED ELECTIVES

S.No. Sub Code Subjects Total L | T P C
Contact
Hrs
1 UI8SEBCO001 | Business Process Outsourcing —

Management 2 2 0 0 2

2 UI18SEBCO002 | Customer Relationship Management 2 2 10 0 o)
3 UI8SEBCO003 | Entrepreneurial Development b ) 0 0 )
4 U18SEBC004 | Human Resource Management ) ) 0 0 )
5 U18SEBCO005 | Marketing Management 2 2 0 0 2
6 UI8SEBC006 | Office Management b ) 0 0 )
7 UI8SEBCO007 | Retail Marketing b ) 0 0 )
8 U18SEBCO008 | Salesmanship and Advertising b ) 0 0 )
9 UI8SEENO001 | Soft Skills ) 2 0 0 2
10 U18SESCO001 | Computer Application 2 2 0 0 2
11 UI8SESCO002 | Multimedia b ) 0 0 )
12 UI8SESCO003 | Advanced Excel ) 2 0 0 2
13 U18SESC004 | Web Designing 7 b 0 0 b
14 UI8SESCO005 | Photoshop ) 2 0 0 2
15 UI18SESCO006 | Flash 2 2 0 0 2
16 U18SESC007 | Computer Hardware and Networking ) 2 0 0 2
17 U18SESCO008 | Computer Programming o) 2 0 0 )
18 UI8SESCO009 | Office Automation Tools b ) 0 0 )
19 UI8SEMAO001 | Quantitative and Aptitude Reasoning -I o) ) 0 0 )
20 UI8SEMAO002 | Quantitative and Aptitude Reasoning-I1 ) ) 0 0 )
21 UI8SEMAO003 | Regression Analysis with SPSS ) 2 0 0 2
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LIST OF MAJOR ELECTIVE -1
Choose any one in Semester V

Total
S.No. Sub Code Subjects Conta
ct Hrs
1 U18MEEMO11 | Industrial Economicsv’ 4
2 UI18MEEMO012 | Personality Development
3 UISMEEMO013 | Event Management
Total 4

LIST OF MAJOR ELECTIVE - 11
Choose any one in Semester VI

Total
S.No. Sub Code Subjects Contac
t Hrs

UISMEEMO021 | Indirect Taxes

N[ —

UI18MEEMO022 | Financial Market

3 UI8MEEMO023 | Soft Skills for Employability v/ 4

Total 4
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Sub. Code:

U18HSTA101

UMLSH 6T QU :SLdlLp- | L |T P |C

QUITHSH6IGLILGHILD- 45 3 |0 0 |3

(DETHILBSEmeoTLIG LIL]| - + 2

UMLQBM 6 BHBIGem 6oL ILIMET : (eneTall. 5. HnflevL 6 Qg & sllhgGHenm

UMLS B TCHMTSH LD - @ (HLISTIDBIHMTeT(H@ V&R WSS MG QFUIS56

urLg S eralememayser(um.efl.) [COURSE OUTCOMES (COs)]

CO1 LUTFSW Ty, UTTSH s meeor, &alllneunoy,& Cw miflerinr L& &el 6n s &emerginilelrd
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QSMLIL &6 6T euedeminemuls &MlsHmS!)
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COos3 3 2 2 2 3 1 2
CO4 3 3 3 1 3 1 3
CO5 3 2 2 2 3 1 2
Cco6 3 2 3 2 3 1 3
3 | Category - "
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1M\ 6h T3 600T600T IT- 65119 MBS T L5558 Tem 6V
6.8 L. LDMeool18:80- G & W06t ) (H 85 & M 6T

V&G4 9

& M50 HG6T:

61.Gal.8r. VW - GeTHSBIGHEN T TEFITLD- 'S FR 01560 &5 UN6TE Hen &- SLALE TN SR MI&H NS
Queresfl- oEWMTEsLT- '&LALDE T 01860 8 Ul 66T [(HeLnevel

L &lem L1056 & 60T- &TEh& 6m60T- ' & LAILD & &) m1g 60 & Ul 65T L0 60T 60T 60T

2|V&5 9
@55 MeVE) V5T LG TV MM
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1. B.Fm.ymege, "urtySwunisellengser”, almereleulNga b, 1977

2. CHEMUNA & LILN T L06sol W6, "UMTTFH S TFeTHaNenSSH6T", 3 [H6Te L FUB IS0, 2014

3. 0.5 saN BTSN 6TenerT, "geail neni&allem H&H6T", L, DL &TTLUG L&D, 2011

4. 860076007 & TF 60T, " 85 6)1] (65 [ 85 600T 60T & T 65T &> 611 60 5.8 617", 85 600T600T &5 TEF 60T LIS 1118510, 2012

5. SISO TG L6, "Hall&CammHelen s a6r, GphageevLilieflagysv, 2013

6. BT.(N&SIHG 0T, "BIT.(N5 SIS G0 MTE 6 60) 55 6T- 60T M, 6 6dT60T T, LIL L MDLLEFR UGS LILIGLD, 2016
7.19.6T607.@ T MO & & H G 760T, "H (15.61.5.6060T CHF LIS S 60TH L (B en F&6T", LjeuGerevel flLG LILIGLD, 2001

8. 9jevorevor T, 'QETMHRUTH e &H6flaTQHTGSGLIL-65 19 MEHTTLSHHHEFTem6', (PSS LD HleneuwlLD, 2008
9. 5.GeusF L, "S)(H 8 & Mex) 6Ter60T @) HF) WL Me 60T G & & W BTev & ) Ml el 88 G euetor(n Lh?" ,Coral Publisher, 2017
10. 6U.C6U.&. YW, "G 6T S BIGHN T TFIOFLD", 6.2 .F).BrevssL0, 2007

11. Qoermenfl, "Qoemenf e L LIL|S6T", SMevdF el (LB LIS, 2010

12. U sl & & 60T, "5 MEh & emneor”, S6Teord LIS LIS LD, 2013

13. &.9L,60TH G 60T, “SLA @) V&G Weugeummt”, LmiflBlemevulid, 2018
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HINDI L |T |P C
U1SHSHI101 Total Contact Hours — 45 3 0 0
Prerequisite course — Grade 12
Course Coordinator Name & Department:-Mrs Rani Selvan / Hindi
COURSE OBJECTIVES:-
To understand, read, write and speak Hindi language with grammatical.
COURSE OUTCOMES (COs)
COl Remember the behavior
CO2 Understand the importance of money by story
CO3 Apply the concept of Hindi grammar
CO4 Analyze the usage of translation from English to Hindi
COS5 Evaluatethe unseen passage to answer the questions
CO6 Create the knowledge in Hindi Language
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POl | PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
0Ol 02
2 | CO1 1 3 3 1 1 1 3
CO2 3 3 2 2 2 2 3
CO3 3 3 2 1 2 1 3
CO4 3 3 2 1 1 2 3
CO5 3 2 2 1 1 1 3
CO6 2 3 3 2 3 3 3
3 | Category
& L 5 —_ o ~ 5 ~
%S A Eols |82 |% 5 | BB
=2 2~ S ~| 8~ cgl 8~ &% 8 ~ S | =85 8&
222 3838 |1328|3: 28 [T 5E:d
[a+] E = j— ~ O o = [l = Py ] S E
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v
4 | Approval Academic Council Meeting
UNIT I 9
NAVEEN GADYA CHAYANIKA — 2 - Bholaram ka jeev - Mehamaan se Bhagavaan bachaaye -
Numberovali Thijori —Kaffan - Gunda
UNIT 11 9
NON DETAILED TEXT: KAHANI KUNJ - Stories: 6 — 10 only
UNIT I1I 9

GRAMMAR: SHABDA VICHAR ONLY - NOUN, PRONOUN, ADJECTIVE, VERB, TENSE, CASE

ENDINGS - Theoretical & Applied

UNIT 1V
TRANSLATION - English — Hindi only - ANUVADH ABHYAS —1III - 1 — 15 Lessons Only
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UNIT V 9
COMPREHENSION - 1 Passage from ANUVADH ABHYAS —1III (16 — 30)

TEXT BOOKS:

UNIT 1 - Dakshina Bharat Hindi Prachar Sabha, Chennai — 600017

UNIT II - Govind Prakashan, Sadhar Bagaar, Mathura, Uttar Pradesh — 281001 - Editor: Dr V.P. Amithab
UNIT III - Vyakaran Pradeep by Ramdev - Hindi Bhavan,36, Tagor Town, Allahabad —211002.

UNIT IV - Dakshina Bharat Hindi Prachar Sabha, Chennai — 600017.

UNIT V - Dakshina Bharat Hindi Prachar Sabha, Chennai — 600017

CourseCoordinator HOD
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FRENCH LT |P IC
U1SHSFR101 Total Contact Hours — 45 0 0
Prerequisite course — Grade 12
Course Coordinator Name & Department:-Ms. Tushita Naidu K /Département De
Francaise
COURSE OBJECTIVES:-
To introduce students to basic principles and practice of oral and written communication.
COURSE OUTCOMES (COs)
COl1 To understand the basics of the language.
CO2 To analyze the sentence patterns and form the grammar.
CO3 To learn the basics of grammar along with its principles.
CO4  [To remember the anatomy of conjugations.
CO5 To create dialogs and conversation on their own within the language & to practice oral and
written skills.
CO6 To remember the necessary rules of the language
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POl | P02 PO3 PO4 POS5 PO6 PO7 PS | PS
0Ol 02
2 | COl 1 3 2 1 1 1 3
CO2 3 3 3 1 2 1 3
CO3 3 3 3 1 3 1 3
CO4 3 3 3 1 1 1 3
CO5 3 3 3 3 1 1 3
CO6 3 3 3 2 1 1 3
3 | Category
) A ) — ) —~ ) >
2% 2 g £0| & 52 |£ 5 g = &
-Emm %m ISR2) = Eg ELTJ 1) :&.~5
E§5 % Bload | 8 HQ Lz =) > | 8SEE
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v
4 | Approval Academic Council Meeting
UNIT I - Vous comprenez 9
Alphabets - French Accents - Les Nombres — Pronunciations.
UNIT II Au travail! 9
Masculine Singular and Feminine singular - Conjugaison des verbes (present tense) -
Les articles définis.
UNIT III En se detend? 9

Conjugaison (faire-aller-venir-Vouloir-Pouvoir-Devoir)
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UNIT IV Racontez-moi 9
La date et 'heure — les saisons — les couleurs

UNIT V Bon voyage! 9
Adjectifs demonstratives - Adjectifs possessives - Les Voyages / les transport-Bon appétit!-Article
partitif - Emploi des articles - Interrogation (Forme avec inversion) - Les repas - La féte

TEXT BOOKS:

Al ECHO-J. GIRARDET, J. PECHEURB CLE PUBLICATION.

CourseCoordinator HOD
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Subject Name :ENGLISH-I L |T P |C
Sub. Code: Total Contact Hours — 45 3 |0 0 |3
U1S8HSEN102 | Prerequisite course — + 2 level English
Course Coordinator : Mrs.M.SHEEBA & Department of English
COURSE OBJECTIVES:- To understand the power of knowledge about LRSW( i.e.) listening, reading
speaking and writing, and various forms of literature.
COURSE OUTCOMES (COs)
COl1 Rememberthe authors of the prescribed literature
CO2 Understand the necessity of grammar in Communication
CO3 Apply the plots and themes discussed
CO4 Analyze the various characters involved
COs5 Evaluate the characters and summarizes the prescribed literature
CO6 Create critical essays by evaluating the literary techniques and devices used
Category| HS
Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 [ COs/Pos | PO1 2 3 4 5 6 7 PSO | PSO
2 | COl 2 3 3 3 3 2 2
CO2 2 2 3 3 3 3 2
CO3 3 2 2 2 2 2 2
CO4 3 3 3 3 3 3 3
CO5 2 2 2 2 2 2 2
CO6 2 2 3 2 2 3 2
3 | Category
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UNIT-I POETRY 9

Lucy Gray -William Wordsworth— Author Biography -Theme —Poetic devices — Annotations - Summary
— Critical analysis; Ulysses-Alfred Lord Tennyson -Author Biography -Theme —Poetic devices —
Annotations - Summary — Critical analysis; The Road Not Taken — Robert Frost -Author Biography -
Theme —Poetic devices — Annotations - Summary — Critical analysis

UNIT-II - ONE ACT PLAYS
The Boy Comes Home-A.A.Milne— Author Biography - Plot — Theme - Character sketch — Summary —

Critical analysis; The Referee-

Theme - Character sketch — Summary — Critical analysis

9

W.H.Andrews and Geoffrey Dearmer -Author Biography - Plot —
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UNIT -III SHORT STORIES 9

The Unicorn in the Garden — James Thurber - Author Biography - Plot — Theme - Character sketch —
Summary — Critical analysis; The Avenger — Anton Chekov - Author Biography - Plot — Theme -
Character sketch — Summary — Critical analysis

UNIT IV PROSE 9
Six Thinking Hats- Edward de Bono—Author Biography - Self analysis technique, Summary; My Early
Days-Abdul Kalam - Author Biography - Plot — Theme - Character sketch — Summary — Critical analysis;I

Have a Dream (Speech) -Martin Luther King- Author Biography - Plot — Theme - Character sketch —
Summary — Critical analysis

UNIT V 9

Introduction to Basics of Communication — Definitions — Types — Listening, Speaking, Reading&
Writing

TEXT BOOKS:
1. Six Thinking Hats by Edward de Bono, Little Brown and Company, 1985
2. My Early Days by Abdul Kalam,October 7,2013
REFERENCE BOOKS:
1. Strings of Gold (Part- 1) Edited by Prof. Jasbir Jain (MacMillan),2007
2. Basic Communication Skills for Technology by Rutherfoord(DorligKindersly),2007

3. English for Professionals A Practice Book of Communication Skills in English by Dr.Miglani (Vayu
Education of India),2010.

CourseCoordinator HOD
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INDIAN ECONOMIC DEVELOPMENT -1 L

Total Contact Hours — 60 3

U18MCEM101 Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Ms. S. Jenitherasa / Economics

COURSE OBJECTIVES: -

To familiarize the students with the basic fundamentals of economic growth and development.
e To impart knowledge on capital formation

COURSE OUTCOMES (COs)

CO1 [Rememberthe concepts of economic growth and development.
CO2 |Understand thedevelopment and awareness about capital formation
CO3 |Apply the concept of human resource and create awareness of the human resource

CO4

\Analyze the concept of Agriculture and its contribution in economic development

CO5

Evaluate the confidence in the role of technology

CO6

Create the awareness about the savings and investment pattern

Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos POI PO2 PO3 PO4 PO5 PO6 PO7 | PSOL | PS
02
2 | COl 3 2 2 2 2 3 2
CO2 3 3 1 2 3 1 3
CO3 3 3 1 3 1 1 2
CO4 3 2 3 2 1 3 1
CO5 2 3 1 1 2 2 3
CO6 3 2 3 2 3 2 3
3 | Category "
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UNIT- 1 12
Concept of Economic Growth and economic development - Factors determining economic development -
Features of Indian Economy.

UNIT- 11 12
Capital formation - Savings and investment pattern — Indian national income - Sectoral contributions since
1991.

UNIT- 111 12
Concept of Human Resources - Role of human capital - Production policy - Human Development Index
(HDI).

UNIT-1V 12
Agriculture - Its contribution to economic development - Food problem and food security - Recent trends in
agriculture.

UNIT-V 12
Role of technology - Green Revolution - agricultural productivity.

TEXT BOOKS:

1.Sandeegarg, Indian Economic Development, DhanpatRaj Publications, 2019.
2. H.L.Ahuja” Development Economics”, S.Chand. 2016.

3. Dr.S.Sankaran,”’Indian Economy”, Margham Publications 2018.

REFERENCE BOOKS:

1. Gaurav jain, Indian Economic Development, New Blocks & Printers Pvt Ltd, 1 Jan 2019.
2. A.V. Balakrishnan, Economic Development in India, Access publishing, 29 June 2018.

CourseCoordinator HOD
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U1SNCEM102

PRINCIPLES OF ACCOUNTING

Total Contact Hours — 45

o=

Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Mr.S. Mari / Commerce

COURSE OBJECTIVES: -

e To familiarize the students with the basic fundamentals of accounting.
e To impart knowledge on final accounts of sole trading concern

COURSE OUTCOMES (COs)

COl

Identify the basic fundamentals of accounting.

CO2

Practice themethods of final accounts for sole trading

CO3

Apply theconcept of income and expenditure and receipts and payments.

CO4

Analyze the concept of depreciation accounting

CO5

Evaluate the confidence in the practical aspects of single entry.

CO6

IAssemble the principles of Partnership Account

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos

PO1
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Non-Major
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Open Elective
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Any other

Paper/

Seminar/
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Project/Term
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UNIT-I 9
Introduction — Accounting Concepts and Conventions — Accounting Equation — Book Keeping — Journal —
Ledger — Trial Balance.

UNIT-II 9
Preparation of Final Accounts of a Sole Trading Concern (Simple Adjustments.

UNIT-III 9
Average Due Date — Bank Reconciliation Statement.

UNIT- 1V 9
Depreciation — Meaning, Causes, Types — Straight Line Method — Written Down Value Method (Change in
Method excluded).

UNIT-V 9
Partnership Accounts — I — Admission of a partner — Retirement of a partner.

TEXT BOOKS:

1. Ca D. G Sharma&dr. S. K Agrawal, Principles & Practice of Accounting, Taxmann's Publication, 2019.
2. PC Tulsian & Bharat Tulsian, Principles &Practice of Accounting, McGraw hill Publication, 2018.
3.Dr. Vishal Saxena Principles & practice of Accounting Bharat law house Pvt Ltd.

REFERENCE BOOKS:

1. Dr. Vishal Saxena, Principles & Practice of Accounting, Bharat Law House, Delhi, Jan 2018.
2. P. Mohana Rao, Fundamentals of Accounting For CPT, Prentice Hall India Learning Pvt. Ltd.

CourseCoordinator HOD
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INDUSTRIAL ORGANISATION AND MANAGEMENT T P C
Total Contact Hours — 60 3 1 0 4
Ul LLCLL L Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. T. Subhalatha / Commerce
COURSE OBJECTIVES: -
e To familiarize the students with the business concepts.
e To impart knowledge on forms of business organization
COURSE OUTCOMES (COs)
CO1 |Remember the basic fundamentals of accounting
CO2 |Determine thefactors to be considered in the establishment of an organization.
CO3 |Utilize the concept of various forms of organization.
CO4 |Compare the basics of delegation of responsibility and authority
CO5 [Evaluate the pros and cons of narrow and wide spans of control
CO6 |Arrange the need of organization and organizational hierarchy in large concerns.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POT | PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
2 | COl1 3 2 2 P 2 3 2 o1 | 02
CO2 3 3 1 2 3 1 3
CO3 3 3 1 3 1 1 2
CO4 3 2 3 2 1 3 1
CO5 2 3 1 1 2 2 3
CO6 3 2 3 2 3 2 3
3 | Category . " . . _ . _
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-1 12
Meaning and definition of business - essential characteristics of business - Types of business - nature and
scope of business - objectives of modern business — essentials of successful business - meaning of business
organization.

UNIT- I 12
Need of organization - organizational hierarchy in large concerns - top management organization - staff
units and committee - Factors to be considered in the establishment of an organization.

UNIT- 111 12
Forms of business organizations - sole trader, partnership firm, Joint Hindu Family Firm, joint stock
companies, co-operative undertakings, public utilities, public enterprises.

UNIT- 1V 12
Authority relationship -line function and staff - basics of delegation of responsibility and authority —
centralization and decentralisation of authority and pros and cons of each.

UNIT-V 12
Span of control - pros and cons of narrow and wide spans of control - optimum spans.

TEXT BOOKS:

1.S. K basu, K. C. Sahu & B. Rajiv, Industrial Organization and Management, PHI Learning Publication,
2012

2.Dr.O.P.Khanna ,Industrial Organization and Management 19 Jan 2017

3.Dennis W.carition and Jeffrey M.Perloff Modern Industrial organization 1* june 2004.

REFERENCE BOOKS:
1.Jean Tirole, The Theory of Industrial Organization, PHI publication, 2010
2.Stephen Martin, Industrial Organization - A European Perspective, Oxford University press, 2001.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

BUSINESS COMMUNICATION L | T P C
Total Contact Hours — 60 3 1 0 4
U18MCEM104/Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Mr. N. Mathan Kumar/ Commerce
COURSE OBJECTIVES: -
e To understand the concept, process and importance of communication.
e To develop skills of effective communication - both written and oral
COURSE OUTCOMES (COs)
CO1 List the principles for effective communication and barriers of communication.
CO2 Explainthe various methods of communication.
CO3 IApply the concept of correspondence and meetings.
CO4 Analyze the essentials of a good business letter.
COS5  [Test the preparation methods for CV.
CO6  (Create an awareness of modern forms of communication.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POL | PO2 PO3 PO4 POS PO6 PO7 PS | PS
2 | CO1 3 2 2 2 2 3 > 01 02
CcO2 3 3 1 2 3 1 3
Cco3 3 3 1 3 1 1 2
CO4 3 2 3 2 1 3 1
CO5 2 3 1 1 2 2 3
CO6 3 2 3 2 3 2 3
3 | Category . " _
e 2 | g iglf |52 |2 5 | E_ o &
= B~ L~ 8~ ecagl 8l & 8 ~ = =5 & &
ERcR AR 38 |23 =0|%2 B8 | S |B88E3F
=== S| 2 L = = | 28 N o 8 S E
£ g - =5 g7 158 |8 g 2535
= o < = oy Q Z = o = 2
T m M @) S8 o A k=
v
4 | Approval Academic Council Meeting




Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-1 12
Definition — Nature — Purpose — Importance — Types — Process of Communication — Principles for
effective Communication — Barriers to Communication.

UNIT- 11 12
Introduction — classification — verbal communication — written- oral — Nonverbal communication
—Body language - Directions — Dimensions of communication

UNIT- 111 12
Meaning — Essentials of a Good Business Letter — Layout — Types — Enquiry — Order — Complaint —
Sales — Circular — Agency — Cover — Goodwill.

UNIT-1V 12
Bank Correspondence — Insurance Correspondence — Agency Correspondence — Report Writing —
Mailing — Agenda — Minutes — Memorandum — Curriculum Vitae

UNIT-V 12
Modern forms of communication: Fax — E mail — video Conferencing — Internet — Websites andtheir
uses in business.

TEXT BOOKS:

1. Asha Kaul, Business Communication, PHI Publication, 2™ Edition, 30 may, 2007

2. P. D Chaturvedi & Mukesh Chaturvedi, Business Communication Concepts, Cases and Applications, Pearson
publication, 2™ Edition, 30 June, 2017.

3.Peter W. Cardon, Business Communication 2™ Edition,1 january2015

REFERENCE BOOKS:

1.Dr V. K. Jain &Dr. OmPrakash Biyani, Business Communication, S. Chand Publication, 1 Nov, 2007.
2. Varinder Bhatia, Business Communications including Technical Communication, Khanna publishers, Jan 2013.
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Bharath Institute of Higher Education and Research

Faculty of Arts & Science
Department of Economics

Sub. Code:

U18HSTA201
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics
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1. &H TS, "p&TReTamemelHSNgl", FTISTUS LILIG&LD, 2011

2. BFH TGS, "N L MHLIGTEBEN (N2 T UD", FTISTUS LILISLD, 2017

3. 46w, 75 G5 & 5607, ") ([(H&ESMMITEVE &G MeUEHT", Q& 60T LIS LG 1LISLD, 2010

4. AP SET, "SAMHUSSHBeubHSTH", Umflpleneuuiid, 2011

5. @& M.&bHSE T " LeTel (hH(IH (NN m”, 2 6055 TTTUIEFF MiaI6TLD, 2008

6. 5.8 MCaubHS 60, "BTevmuwilFsH euw Il guBSLDeneup hereflle_em Fujd", FTFsTUS LS, 2015
7. 06V ML (HSHE0T, " PN WG TH eNeVINLD2_mTWLD", FTFSTUS LIS, 2012

8. B0V IM(LD (HE60T, " LIIT ITLIJ & 860016001 1eLN 6V (LD LD 2_em T ULD", FTISTUSILILISL0D, 2013
9. 55600T600T & TE 60T, " @) GG Ml UL LD", &5 600T600T & MEF 60T LIS LILIG LD, 2014

10. &.3L,60TIH G 60T, " S LA L@ e &G WeuTeummi”, LMflBlemevwlid, 2018
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

HINDI L |T |P C
U1SHSHI201 Total Contact Hours — 45 0 0
Prerequisite course — Grade 12
Course Coordinator Name & Department:-Mrs Rani Selvan / Hindi
COURSE OBJECTIVES:-
To understand and improve the skills in the Language of Hindi
COURSE OUTCOMES (COs)
COl Remember of Ramayana In Sabari part
CO2  |Understand the historical stories
CO3 Apply the concept of translation
CO4 Analyzeand develop the letter writing skills
COs5 Evaluateand develop the speaking skills
CO6 Create knowledge in letter writing and speaking skills
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POl | PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
0Ol 02
2 | CO1 3 3 2 1 1 1 3
CO2 3 3 1 2 2 2 3
CO3 3 2 3 2 2 1 3
CO4 3 3 2 1 1 2 3
CO5 2 3 2 1 1 1 3
CO6 3 3 3 2 3 1 3
3 | Category
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 9
MODERN POETRY - SHABARI

UNIT 1I 9
ONE ACT PLAY - EKANKI SANKALAM

UNIT 111 9
TRANSLATION - HINDI - ENGLISH ONLY

UNIT IV 9

LETTER WRITING - Leave letter - Job Application - Ordering books - Letter to Publisher - Personal letter

UNIT V 9
CONVERSATION - Doctor & Patient - Teacher & Student - Storekeeper & Buyer - Two Friends -
Booking clerk & Passenger at Railway station — Auto rickshaw driver and passenger.

Text Books:
By Naresh Mehtha,Veerendra Kumar Mishra

Reference Books:

UNIT 1 — Publisheres - Lokbharathi Prakashan ,1 Floor, Duebari Building,Mahathma Gandhi Marg,
Allahabad — 1.

UNIT II — Publishers — Vani Prakasam, New Delhi-110002

UNIT III — Publishers — Dakshin Bharath Hindi Prachar Sabha, Chennai- 17
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U18HSFR201

FRENCH

Total Contact Hours — 45

Prerequisite course — Grade 12

Course Coordinator Name & Department: -Ms. Tushita Naidu K /Département De

Francaise

COURSE OBJECTIVES: -
To introduce students to the complexity of the grammar and how to overcome it with simple rules.

COURSE OUTCOMES (COs)

COl1 To being able to interpret the language.

CO2 To familiarize with methodological approaches in the study of literary and cultural texts, such as

close reading, socio-historical contextualization, and literary and cultural theory.

CO3  [To obtain advanced proficiency in spoken and written French.

CO4 To encourage the development of skills in linguistics, translation, and comparative studies.

CO5 To remember the anatomy of conjugations in past tense.

CO6 To evaluate the given text critically and enhance communication skills.

Mapping of Course Outcomes with Program outcomes (POs)

(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos POl PO2 PO3 PO4 PO5 PO6 PO7 PS PS
o1 | 02
2 | COl 1 3 2 1 1 1 3
CcO2 3 3 3 1 2 1 3
CO3 3 3 3 1 2 1 3
CO4 3 3 3 1 1 2 3
CO5 3 3 3 3 1 1 3
CO6 3 3 2 3 1 1 3
3 | Category .
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I -Quelle journee! 9
La Conjugaison pronominale -L’imperatif -L.’expression de la quantite (peu-in peu de- quelque — etc.)

UNIT II - Qu’on est bien ici ! 9
Prepositions et adverbs de lieu - Verbs experimant un deplacement (employ des prepositions)
Le lodgement/la localisation/ I’ orientation/l’etat physique/le temps qu’il fait

UNIT III -En se detend? 9
L’imparfait-Emplois du passé¢ compose et de I’imparfait-Expression de la duree-L’enchainement des idees
(alors, donc, mais) /Le sens reciproque

UNIT IV- On s’appelle? 9

Les pronoms complements direct -Les pronoms compliments indirects de personne -c’est/ il est-Imperatif
des verbs avec pronoms-La fornation des mots

UNIT V Un bon conseil ! 9

Expression du deroulement de 1’action--passe recent--Present progressif-future proche-Les phrases
rappotrees- La place de I’adjectif- La proposition relative finale avec -qui

TEXT BOOKS:

Al ECHO-J. GIRARDET, J. PECHEURB CLE PUBLICATION.
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Bharath Institute of Higher Education and Research

Faculty of Arts & Science
Department of Economics

Sub. Code:

U18HSEN202

Subject Name : ENGLISH 11

Total Contact Hours — 45

Prerequisite course — + 2 level English

Course Coordinator: Mr.S. KUMARESAN& Department of English

COURSE OBJECTIVES:- To know the themes of literary texts and understand the language skills and
how to implement it in day to day life activity

[ COURSE OUTCOMES (COs)

COl1 Rememberthe authors of the prescribed literature

CO2 Understand the necessity of grammar in Communication

CO3 Apply the plots and themes discussed

CO4 Analyze the various characters involved

COs5 Evaluate the characters and summarizes the prescribed literature
CO6 Create essays by evaluating the literary techniques and devices used.
Category |HS

Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos PO 1 2 3 4 5 6 7 PSO | PSO
2 | COl 2 3 2 3 2 3
CcO2 3 3 3 3 3 3 3
CO3 2 2 2 2 3 3 3
CO4 2 2 2 2 3 3 3
COS5 2 2 2 2 2 2 2
CO6 3 3 3 2 2 2 3

3 | Category
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT 1: PROSE 9
The Refugee — K.A. Abbas — Author Biography — Plot — Theme - Summary - Critical analysis; The Lion
and the Lamb — Leonard Clark—Author Biography — Plot — Theme - Summary - Critical analysis.

UNIT 2: POETRY 9

The Solitary Reaper — William Wordsworth— Author Biography -Theme —Poetic devices — Annotations -
Summary — Critical analysis; Gift — Alice Walker- Author Biography -Theme —Poetic devices —
Annotations - Summary — Critical analysis

UNIT 3: SHORT STORIES 9

The Fortune-Teller — Karel Capek— Author Biography — Plot — Theme - Summary - Character analysis -
Critical analysis; The Postmaster — Rabindranath Tagore — Author Biography — Plot — Theme -
Summary - Character analysis - Critical analysis

UNIT 4: ONE-ACT PLAYS 9

The Death Trap — Saki (H.H. Munro)— Author Biography — Plot — Theme - Summary - Character
analysis - Critical analysis; The Dear Departed: A Comedy in One-Act — Stanley Houghton- Author
Biography — Plot — Theme - Summary - Character analysis - Critical analysis

UNIT 5: GRAMMAR 9

Communicative Grammar- Seeking and giving information — statements and questions
Being informal — phrasal verbs, Expressing ability, possibility, etc — Modals and other devices

TEXT BOOKS:
1. The Death Trap by Saki, The Novels and Plays of Saki,2001
2. Pooja Khanna, “English Communication”, S.CHAND Publishing,2016
3. Rabindranath Tagore, “The Postmaster”, Penguin India, 2000
REFERENCE BOOKS:

1. K.A.AbbasSuresh Kohli, “An Evening in Calcutta”, HarperCollins, 2015
2. Stanley Houghton, “Five one act plays”, Alpha Edition, 2019
3. Edited Prof. Jasbir Jain, “Strings of Gold (Part- II)”, MacMillan, 2016

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

INDIAN ECONOMIC DEVELOPMENT II L | T P C
U18MCEM201Total Contact Hours — 60 3 1 0 4
Prerequisite — +2passed with Economics major
Course Coordinator Name & Department: -. Ms. R.Vasuki/ Economics
COURSE OBJECTIVES: -
e To familiarize the students with the basic of economics.
e To impart knowledge on Indian economy.
COURSE OUTCOMES (COs)
CO1 |[Identify therole of industries in Economic Development
CO2 |Choosethe concept of industrial relations.
CO3 |Apply the infrastructure towards the roadways, railways, shipping and airways
CO4 |Analyze the concept of Indian Five Year Plans
COS5 [Evaluate the confidence in the practical aspects of EXIM policy.
CO6 [Create an awareness about the rural employment generation schemes.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos | POI PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
2 | COl 3 2 2 2 2 3 2 o) 02
CO2 3 3 1 2 3 1 3
CO3 3 3 1 3 1 1 2
CO4 3 2 3 2 1 3 1
CO5 2 3 1 1 2 2 3
CO6 3 2 3 2 3 2 3
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Role of industries in Economic Development - Concept of Micro, Small, Medium Enterprises (MSMEs) -
Industrial Finance

UNIT - 11 12
Industrial Relations - Trade Unions and Labour Unrest - Social Security Schemes - Rural Employment
Generation Schemes.

UNIT - 111 12

Infrastructure - Roadways, railways, shipping and airways — communication.

UNIT -1V 12

Planning in India - A brief resume of Indian Five Year Plans - Concept of inclusive growth - Recent Plans.
UNIT -V Globalization -

EXIM policy - India's foreign trade and balance of payments - WTO and India.12

TEXT BOOKS:

1. Dhingra, I.C., Indian Economy, Sultan & sons,1 January 2016

2. V.K. Puri. S.K. Misra, Indian Economy, Badla publication,1 January 2018
3.Sandeep Garg,Indian Economydevelopment,Dhanpat raj Publications 2019

REFERENCE BOOKS:

1. Jhingan, M.L. - Economics of Development and planning, Vrinda Publications P Ltd., India,20February
2014.

2. Sankaran, Indian Economy, Margham Publications,1 Jan 2014.

3. Dr.S.Sankaran,”Indian Economy”, Margham Publications 2018.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U18NCEM202

PRINCIPLES OF MANAGEMENT

Total Contact Hours — 45

o=

Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Mr. M. Sankar / Commerce

COURSE OBJECTIVES: -
e To enable the students to understand the concept of management.
e To provide knowledge on the planning in the organization.

COURSE OUTCOMES (COs)

CO1

Definethe basic concept of management in the organization

CO2

Discuss the characteristics, process and elements of planning.

CO3

Interpret the steps involved in selection process and training methods.

CO4

Distinguish between the authority and responsibility and centralisation and decentralisation.

CO5

Evaluate the importance of direction and control process.

CO6

Organize the requisites and types of coordination.

Mapping of Course Outcomes with Program outcomes (POs)

(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos POl PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
Col 3 2 2 2 2 3 2 o1 | 02
CcO2 3 3 1 2 3 1 3
CcOo3 3 3 1 3 1 1 2
CO4 3 2 3 2 1 3 1
COs 2 3 1 1 2 2 3
CO6 3 2 3 2 3 2 3
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-1 9
Management- Definition-nature —Functions of Management- Difference between administration
and management — Henry fayol’s principles of management.

UNIT- 11 9
Planning — Definition — Characteristics — Elements of a good planning — Planning Process — Benefits
and Limitations of Planning-Decision Making- Characteristics- Process.

UNIT- 111 9
Organising — Definition — Authority and Responsibility — Delegation — Centralisation and Decentralization.
UNIT-1V 9

Staffing — Definition — Recruitment — Selection — Training — Performance appraisal-Co-ordination-
Importance — Requisites for excellent coordination — Types of Coordination

UNIT-V 9
Direction and Controlling — Characteristics of Direction — Importance of Direction — Characteristics
of Control — Importance of Control — Control Process.

TEXT BOOKS:

1. Gupta. C.B, Business management, Sultan Chand & sons,1 January 2013

2. P.C. Tripathi,P.N .Reddy, Principles of management, McGraw Hill Education,30 Jun 2017,6th edition.
3.Dr.G.K. Vijayaragavan and Dr. Sivakumar Principles of management Lakshmi Publications 2013

REFERENCE BOOKS:

1. Prasad. Principles and practice of management, sultan Chand & sons,1 January 2015

2. James Stoner. A.F. and Freeman. R. E, Daniel R. Gilbert, Management, Pearson Education India,1 Jan
2003,6th Edition
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Bharath Institute of Higher Education and Research

Faculty of Arts & Science
Department of Economics

BUSINESS STATISTICS L P C
Total Contact Hours — 60 3 0 4
UISMCEM203 Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. M.M. Shanmugapriya / Commerce
COURSE OBJECTIVES: -
e To expertise with statistical tools and techniques for social science research
e To understand statistical tools for quantitative analysis.
COURSE OUTCOMES (COs)
CO1 [Record the Diagrammatic and graphical representation of data.
CO2 |Understand the experience with statistical tools and techniques for social research.
CO3 [lllustrate the statistical tools for quantitative analysis.
CO4 |Analyze theuse of statistical techniques for analysis of business data.
CO5 [Evaluate the statistical tools for research and business decision making.
CO6 [Set-up the process of Time Series Analysis and index numbers.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POL | PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
2 [ col 3 2 2 2 2 3 2 ol | 02
CO2 3 3 1 2 3 1 3
CO3 3 3 1 3 1 1 2
CO4 3 2 3 2 1 3 1
CO5 2 3 1 1 2 2 3
CO6 3 2 3 2 3 2 3
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Introduction - Classification and Tabulation of statistical data - Diagrammatic and graphical representation
of data.

UNIT -1I 12
Measures of Central tendency - Mean, median and mode - Dispersion, Range, Quartile Deviation, Mean
Deviation, Standard Deviation - Measures of Skewness.

UNIT - I 12
Correlation - Karl Pearson’s Coefficient of Correlation-Spearman’s Rank Correlation- Regression Lines
and Coefficients.

UNIT -1V 12
Theoretical Distribution — Binomial, Normal and Poisson distribution.
UNIT -V 12

Time Series Analysis - Trend - Seasonal Variation- Index Numbers- Introduction- Construction of Index
numbers- Laspeyres Method, Paasches method.

TEXT BOOKS:

1. S.P. Gupta, Statistical Methods, Sultan Chand and Sons, 1 January 2012.

2. Dr. P.R. Vittal, Business Statistics and Operations Research, Margham Publications,1 January 2012
3.David M. Levine and David Stephan Business Statistics,03 January 2015

REFERENCE BOOKS

1. SP. Rajagopalan R. Sattanathan, Business Statistics, Vijay Nicole Imprints Pvt 1dt,2015
2. J.K Sharma, Fundamentals of Business Statistics, Vikas Publishing House,1 Jan 2014,2nd edition.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

ENTREPRENEURIAL DEVELOPMENT L | T P C
Total Contact Hours — 45 3 1 0 3
U18MCEM204 Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. S. Bharanichelvi / Commerce
COURSE OBJECTIVES: -
e To enable the students to understand the concept of Entrepreneur.
e To provide knowledge on the Entrepreneurial Traits - Small Scale Industries
COURSE OUTCOMES (COs)
CO1 |Rememberthe evolution of the concept of entrepreneur and functions of entrepreneur.
CO2 |Understand the detailed concept of Project Identification.
CO3 |Relatethetheories and factors of Entrepreneurial Motivation.
CO4 |Analyze the sources and factors determining Capital Structure
COS5 |Appraise the sources of institutional support to entrepreneurs.
CO6 |[Create an awareness of women entrepreneurs and their problems.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 9

Evolution of the concept of Entrepreneur - Characteristics, Functions & types of Entrepreneur.
Entrepreneurship - Role of Entrepreneurship in Economic Development -Women Entrepreneurs — Problems
of Women Entrepreneurs - Factors affecting Entrepreneurial Growth — economic, non-economic &
governmental — Intrapreneur.

UNIT-II 9

Entrepreneurial Motivation : Motivation theories, Factors of Motivation - Entrepreneurial Traits - Small
Scale Industries - Role and its problems in Economic Development - Entrepreneur Development
Programmes - Objectives and phases. Entrepreneurial Competencies — meaning traits, major competencies,
developing competencies.

UNIT-III 9

Project Identification - Project Classification - Project Selection - Project Formulation - Financing of
projects - Project Report - content and significance — Planning Commission’s guidelines for formulating
project reports - Project Appraisal- Methods of Project Appraisal.

UNIT-IV 9
Institutional Finance to Entrepreneurs — Sources and Factors Determining Capital Structure — Commercial
Banks, Financial Institutions: IDBI, IFCI, ICICI, IRBI, SFC, DICs, SIDC, SIDBI & EXIM Bank.

UNIT-V 9

Institutional Support to Entrepreneurs — NSIC, SIDO, SISIs, & TCOs -Taxation benefits to Small Scale
Industries — Industrial Sickness: Symptoms, Causes, Consequences and Corrective Measures.

TEXT BOOKS:

1. Dr.S.S.Khanka, Entrepreneurial development, S.Chand, 1 December 2007.

2.Jayashree Suresh, Entrepreneurial development, Margham publication,1 January 2012.

3. Dr.S.Senthil and M.Arokiaraj Entrepreneurial development Suchitra publication 2013.

REFERENCE BOOKS

1.Sangeeta Sharma, Entrepreneurship development, PHI Learning Private Limited,1 Jan 2017.
2.Ranbir Singh, Entrepreneurship developmentS K kataria, July 6, 2015.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

ENVIRONMENTA STUDIES L| T P C
Total Contact Hours - 30 2 0 0 2
Prerequisite course —Higher Secondary studies

U18HSCH201

Course Coordinator Name & Department:- — Mrs. S. Vinitha / Chemistry

COURSE OBJECTIVES:-
To make the students learn about the science from the basic and understood all theoretical background

with all concepts thoroughly to protect the habitat of biotic and abiotic ecosystem.

COURSE OUTCOMES (COs)

COl1 Gain the knowledge about the environmental impact and importance of natural Resources

CO2  [Understand about the Ecosystem, Biodiversity and its conservation

CO3 Apply its properties and uses of Hydrocarbons and Alkynes

CO4  |Analyze the impact of population and Urbanization to affect the system of habitat loss

CO5 Evaluate the Social issues by our conservation act

CO6 Create the organic environmental approach to protect our habitat for the next generation.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos PO1 | PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
o1 | 02
2 | COl 2 3 3 3 1 1 3
CO2 3 3 1 2 2 3 3
CO3 3 2 2 2 3 2 3
CcO4 3 2 3 1 1 3 3
CO5 2 3 3 2 3 1 3
CO6 3 3 2 2 3 3 3
3 | Category
SIS 3 % —_ o ~ 4 ~
5% R Eolz |82 |2 5 | E_ <&
Z 2~ e ~| 8 ~ SA|l S~ &% 8 ~ S | =B S &
=nd S 0| g wm A Eg Em o ba,ga
22 2828 142872 58 D GEic
s M S| E |28 |8 g g7 s
T A S |5 ~ 71O m | O A k=
v
4 | Approval 47" Academic Council Meeting




Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

Unit — I: Introduction to Environmental Sciences: Natural Resources: 6

Environmental sciences — relevance — significance — public awareness — forest resources — water resources
— mineral resources — food resources — conflicts over resource sharing — exploitation — land use pattern —
environmental impact — fertilizer — pesticide Problems - case studies.

Unit — II: Exosystem, Biodiversity and its conservation: 6

Ecosystem — concept — structure and function — producers, consumers and decomposers —food chain — food
web — ecological pyramids — energy flow — forest, grassland, desert and aquatic ecosystem — definition —
genetic, species and ecosystem diversity — biodiversity — definition — genetic, species and ecosystem
diversity — values and uses of biodiversity — biodiversity at global, national (india) and local levels —
hotspots, threats to biodiversity —conservation of biodiversity — insitu and ex-situ.

Unit — III: Environmental Pollution and Management 6

Environmental pollution — causes — effects and control measures of air, water , marine, soil, solid waste.
Thermal, nuclear pollution and disaster management — floods, earth quake, cyclone and land slides, role of
individuals in prevention of pollution — pollution case studies.

Unit — IV: Social issues — Human population: 6

Urban issues — energy — water conservation — environmental ethics — global warming — resettlement and
rehabilitation issues — environmental legislations — environmental production act. 1986 — air, water, wildlife
and forest B.C.A.: syllabus (CBCS) conservation act - population growth and explosion — human rights and
value education — environmental health — HIV/AIDS — role of it in environment and human health — women
and child welfare — public awareness — case studies.

Unit — V: Field Work: 6
Visit to a local area / local polluted site / local simple ecosystem — report submission.

Text Book:
1. K. Kumarasamy, A. Alagappa Moses and M. Vesanthy, 2004, Environmental Studies, = Bharathidasan
University Pub, 1, Trichy.

Reference book:

1. Rajamannar, 2004, Environmental Studies, EVR College Pub, Trichy.
2. S. Kalavathy, (ED.) 2004, Environmental Studies, Bishop Heber College Pub., Trichy.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U18HSBC202

VALUE EDUCATION L |T P C

Total Contact Hours — 30 2 0 0 |2

Prerequisite course — Higher Secondary level

Course Coordinator Name & Department:- Ms. G. Vinothini, Commerce

COURSE OBJECTIVES:-

To enable the students to understand the Social values.

To provide knowledge on the features for life.

To acquire the knowledge on Human rights.

To impart the knowledge on Environment and Ecological balance.
To educate the knowledge on Social evils.

COURSE OUTCOMES (COs)

COl List out the Formation and Essential Elements of Contract.
CO2 Determine the Self esteem, duties and responsibilities of individuals, Social values
CO3 Apply to create peace and non violence and Dr. APJ Abdul Kalam’s ten points for
Enlightened citizenship
CO4 Determine the Environment and Ecological balance
CO5 Measure the Knowledge on Environmental conservations and enrichment
CO6 Formulate the awareness on Corruption, crime, terrorism, Alcoholism, Drug addiction, Dowry
Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6
Value education: Definition- relevance to present day — concept of human values — self introspection — Self-
esteem- duties and responsibilities of individuals- Social values- role of media in value building.

UNIT 11 6
Salient features for life: Truth, commitment, honesty and integrity, forgiveness and love, empathy and
ability to sacrifice, care, unity and inclusiveness, Team work- positive creative thinking.

UNIT I1I 6
Human rights: Universal declaration of Human rights- human rights violation — National integration —
peace and non violence — Dr. APJ Abdul Kalam’s ten points for enlightened citizenship

UNIT 1V 6

Environment and Ecological balance: Interdependent of all being — living and non living — the binding of
man and nature — Environmental conservations and enrichment.

UNIT V 6

Social evils : Corruption — cyber crime, terrorism, Alcoholism, Drug addiction, Dowry — Domestic violence
— untouchability — female infanticide — atrocities against women — How to tackle them.

TEXT BOOK
1. N. Arumugam, S. Mohana, Lr. Palkani- value based education- Saras Publication, 2009
2. DN Ghose, Value Education- dominant publishers, 2005
3. M.G. Chitakra, Education and Human values, A.P.H Publishing Corporation. New Delhi

REFERENCE BOOKS

1) For Life, for the future: Reserves and Remains — UNESCO Publications.
2) Values, A Vedanta kesari presentations, Sri Ramakrishna Math, Chennai

Course Coordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U1SMCEM301

MICRO ECONOMICS -1

Total Contact Hours — 45

L
4

T
0

o=

&0

Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Ms. A.Sumathi / Economics

COURSE OBJECTIVES:-
e To familiarize the students with the basic of macroeconomics.
e To impart knowledge on Consumer behavior.
e To enable the students on the concept of Income and substitution effect.
e To peep into the concept of Elasticity of demand.
e To expose the student on Production function.

COURSE OUTCOMES (COs)

CO1

Identify the indifference Curve, Consumer Equilibrium and Substitution Effect.

CO2

Understand the concept of demand, supply, demand schedule and utility.

CO3

Demonstrate theLaw of variable proportions and Laws of returns.

CO4

Differentiate the positive and normative and micro and macroeconomics.

CO5

Evaluate the factors of production and short run and long run production function

CO6

Compose the Price Elasticity of Demand with graphical representation.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Definitions: Adam Smith, Marshall, Lionel Robins, Samuelson. Nature and scope of Economics — Micro
Economics Vs Macro Economics - Inductive Method Vs deductive Method - Positive vs Normative.

UNIT - 11 12
Consumer behavior - Law of Diminishing Marginal Utility - Law of Equi-Marginal Utility - Demand -
Demand schedule & Demand Curve Determinants of demand - Contraction & Extension; Increase &
Decrease of Demand - Causes of downward sloping demand curve.

UNIT - 111 12
Hick’s indifference curve analysis - Consumer equilibrium using indifference curve analysis - Income and
substitution effect - Consumer surplus.

UNIT -1V 12
Elasticity of demand - Definition and Types of Elasticity of Demand - Measurement of Price Elasticity of
Demand - Determinants of price elasticity of demand - Supply: Supply schedule — Drawing supply curve
from supply schedule - Demand and supply equilibrium - Graphical representation.

UNIT-V 12
Factors of production - Production Function - Short run and long run production function - Law of variable
proportions - Laws of returns - Iso- quants - Producer’s equilibrium

TEXT BOOKS:

1. Robert Pindycle, Micro Economics, Pearson Publications, 8™ Edition, 2018.

2. H.L. Ahyja, Priniciples of Micro Economics, S. Chand Publications, 20" Edition, 2017.
3. N. Gergory Mankiw, Prinviples of Microeconomics,SWE Punlication, 4™ Edition 2010.

REFERENCE BOOKS

1. S.P.S. Chauhan, Micro Economics, PHI Learning Pvt. Ltd., 2" Edition, 2016
2. D.N.Dwivedi, M.E.T. & Applications, Vikas Publications, 3" Edition, 2016.
3. Jeffrey M. Perloff, Micro Economics, Pearson, 7™ Edition 2014.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

BASICS OF COST AND MANAGEMENT L | T P C
U18NCEM302 ACCOUNTING
Total Contact Hours — 45 2 1 0 3
Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. S. Bharanichelvi/ Commerce
COURSE OBJECTIVES:-
e To familiarize the students with the basic of cost accounting.
e To impart knowledge on material cost.
e To enable the students on the concept of management accounting.
e To peep into the concept of Break Even analysis.
e To expose the student on budgetary control.
COURSE OUTCOMES (COs)
CO1 [Remember the basic concept of cost accounting.
CO2 [Practice the cost sheets with simple problems.
CO3 [[lustrate the cost sheet of Accounting.
CO4 Differentiate between the financial cost and management accounting.
CO5 [Evaluate the scope and objectives of management accounting
CO6 [Construct the concept of budgets and budgetary control.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 9
Cost Accounts - meaning scope and objectives of cost Accounting.

UNIT - 11 9
Different types of costs - Material costs - Labour costs and overheads — Cost sheet (simple problems)
UNIT - 1II 9

Management Accounting - Definition - Scope and objectives - Distinction between financial cost and
Management Accounting.

UNIT -1V 9
Cost - Volume - Profit Relationship - Break even Analysis - Graphical Representation.
UNIT-V 9

Budgets — Budgetary Control.

TEXT BOOKS:

1. R.S.N. Pillai, V.Bagavathi, Cost Accounting, S Chand Publications, 9™ Edition, 2017.

2. M.N. Arora, Text book of Cost and Management Account, Vikas Publications, 9™ Edition, 2010.

3. Dr.S. N Maheswhwari, Cost and Management Accounting, Sultan Chand & Sons, 4™ Edition 2015.

REFERENCE BOOKS:

1. T.S. Reddy, Dr. Hariprasad, Management Accounting, Margham Publications, 5™ Edition, 2017.

2. R.S.N. Pillai, V. Bagavathi, Management Accounting, S.Chand Publications, 1* Edition, 2010.

3. Dr. S. N Maheswhwari, Cost and Management Accounting, Sultan Chand & Sons, 4™ Edition 2015.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

MARKETING L | T P C
U1SMCEM303 Total C(')gtact HQurs —45 4 0 3
Prerequisite — Nil
Course Coordinator Name & Department:-Mr.S. Mari / Commerce
COURSE OBJECTIVES:-
e To familiarize the students with the marketing concepts and practices.
e To identify the factors influencing buyer behavior
e To develop an understanding of concept of segmentation and target market.
e To analyze the concept of 4p’s - product, place, price, and promotion.
e To familiarize the students on the concept of sales management.
COURSE OUTCOMES (COs)
COO01 Remember the knowledge on basic concept of marketing and marketing orientation.
CO02  |Understand the factors influencing the buyer behavior.
CO03  |Apply the various methods of sales forecasting ,sales promotion, strategies,Publicity
CO04  |Analyse thepricing objectives and pricing policies of the product.
CO05  |Evaluate the need and basis of segmentationand Personal selling.
CO06  |Create a process of new product development and product life cycle.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 9
Introduction to Marketing- Meaning — Definition & Functions of Marketing - Marketing Orientation- Role
& Importance of Marketing — Classification of Marketing - Factors affecting the marketing functions.

UNIT - 11 9
Buyer Behavior - Consumer goods and Industrial goods - Buying motives - Factors influencing buyer
Behavior - Market segmentation - Need and basis of Segmentation - Targeting — positioning.

UNIT - 11T 9
Sales Forecasting — Various methods of sales Forecasting-The Product - Characteristics - benefits —
classifications - consumer goods - industrial goods — New Product Development process - Product Life
Cycle - Branding - Packaging.

UNIT -1V 9
Pricing — Significance of Price in Marketing - Factors influencing Price of the Product - Pricing Objectives
and Policies - Kinds of Pricing Decision — Pricing of New Product — Important Problems in Pricing — Sales
Management Motivation, Compensation and Control of Salesman.

UNIT -V 9
Sales Promotion-Meaning — Function and Importance — Reasons for Increased use of Sales Promotion —
Advertising — Publicity — Public Relation - Personal Selling - Direct selling and Sales promotion.

TEXT BOOKS

1. Dr. L. Natrajan, Marketing Management, Margham Publications, 1% Edition, 2017

2. Dr. J.Jayasankar, Marketing, Margham Publications,3™ Edition, 2009

3. Ashok Jain, Marketing Management, Vikash Publications, 3" Edition, 2010.

REFERENCE BOOKS

1. Philip kotler - The millennium Edition, Prentice Hall of India Private Limited, New Delhi, 12™ Edition, 2007
2. Dr. R.D. Rudani, Basics of Marketing management, S. Chand publications, 4™ Edition. 2010.

3. Philip Kotler, Principles of Marketing, Pearson, 17" Edition. 2015.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

RURAL BANKING L T P C
Total Contact Hours — 45 2 1 0 3
UISMCEM304 Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:- Ms. R.Catherine/ Economics
COURSE OBJECTIVES:-
e To familiarize the students with the basic of rural economy.
e To impart knowledge on Indian Agriculture.
e To enable the students on the concept of rural poverty.
e To peep into the concept of rural indebtedness.
e To expose the student on savings pattern in India.
COURSE OUTCOMES (COs)
COO01 [I[dentify the concept of rural banking and importance of agriculture, industry, trade and other
activities.
CO02 [Explain the backwardness of Indian agriculture and rural poverty.
COO03 |Apply the causes and consequences of rural poverty
CO04 |Analyse the eradication of rural poverty during five year plans.
COO05 [Evaluate the causes and consequences of rural indebtedness.
COO06 [Create the measures to promote rural savings and mode of savings in rural India.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 9
Features of Rural Economy in India and Tamil Nadu — Size - Structure and Issues - Relative Importance of
agriculture, industry, trade and other activities

UNIT - 11 9
Backwardness of Indian agriculture - Production pattern in villages - Land tenure and methods of
production — Low yield per acre - Cause for backwardness - Effects of Backwardness - Suggestions.

UNIT - I 9
Rural poverty - Meaning - Extent of rural poverty — Causes and consequences - Eradication of poverty -
Remedies - Eradication of rural poverty during five year plans.

UNIT -1V 9
Rural indebtedness - Causes - Consequences — Suggestions to solve the problem of rural indebtedness —
Steps taken to solve the problem

UNIT-V 9
Saving pattern in rural India - Causes for low saving in rural sector - Measures to promote rural savings —
Mode of savings in rural India.

TEXT BOOKS:

1. K.R.Gupta, Rural Development in India, Atlantic Publications, 1 Dec 2010.

2. Indian Institute of Banking & Finance, Rural Banking, Macmillan Education.
3. S. N Thakur, Rural Banking and Agricultural Finance in India, Solar Books Publisher, 2017.

REFERENCE BOOKS

1. Kalra M.L. (1998) “Banking in the 21st Century: Challenges and Opportunities” in Indian Banking towards 21st
century (Ed.A.S.Chawala, K.K.Uppal and Keshav Malhotra) Deep and Deep Publications, New Delhi.

2. Bhaktapada Roy, Rural Banking & Poverty Alleviation, Abhijeet Publications, 1 June 2008.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

MONETARY ECONOMICS -1 LT P C

Total Contact Hours — 60 311 0

N

U18MCEM305 — - . :
Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:- Ms. B. Venkata Srilatha / Economics

COURSE OBJECTIVES:-

e To familiarize the students with the basic of capitalist and socialist.
e To impart knowledge on Cambridge equation.

e To enable the students on the concept of monetary standards.

e To peep into the concept of money supply.

e To expose the student on business cycle.

COURSE OUTCOMES (COs)

CO1 [Relate the concept of Capitalist, Socialist, Mixed & Money.

CO2 |Describe the Fisher’s equation, Cambridge equation, Monetary standard & Money supply.

CO3 |Apply the concept of monetary standard, Indian Currency system, Development & Problem

CO4 |Examine the concept of RBI, Keynesian, Patinkin, Friedman’s quantity theory of money.

COS5 [Evaluate the business cycle, Phases, Types & Theories.

CO6 |Assemble the remedies for Inflation & Deflation.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Money - Functions and classification - Role of money in capitalist, socialist and mixed economies.
UNIT - 11 12

Value of money - Fishers equation - Cambridge equation - superiority of Cambridge equation over Cash
Transaction.

UNIT - 111 12
Monetary standards - Paper currency -Systems of note issue - Indian currency system - Development and
problems.

UNIT -1V 12
Factors influencing money supply - Money supply and price level - Keynesian approach - Neutrality of
money — Real balance effect - Patinkin - Friedman’s Restatement of quantity theory of Money.

UNIT -V 12
Business Cycles: - Phases, types and Theories — Inflation: Causes, types and remedies - Effects of inflation
on Production, Consumption and distribution - Deflation - effects and control.

TEXT BOOKS

1. Jhingan .M.L. : Monetary Economics, Vrinda Publications Pvt. Ltd., 16 Apr, 2014
2. Suraj B Gupta, Monetary Economics, S Chand, 2011.

3. Dr. M.L. Seth, Monetary Economics, Lakshmi Narain Agarwal. 2018.

REFERENCE BOOKS:

1. Sankaran .S : Monetary Economics, Margham Publications, 1 Jan 1983.

2. Seth M.L. : Money, Banking and International Trade

3. Vaish .M.C. : Monetary Theory, Vikas Publishing House Pvt. Ltd., 25 Nov 2005, 16" Edition

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U18MCEM306

HUMAN RESOURCES MANAGEMENT LT P C

Total Contact Hours — 45 2 1 0 3
Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Mr.S.Mari / Commerce

COURSE OBJECTIVES:-

To provide the students to understand the functions, process and task of human resource management.
To gain knowledge in the present day human resources development practice.

It intends to make the students understand the linkage between human resource strategies and corporate
strategies.
To give exposure to students to understand the basic concept for organizational effectiveness through the
technique of applying human resource management.

It intends to make students understand the applicability of the principles and techniques in an organization.

COURSE OUTCOMES (COs)

CO1

Remember the knowledge about evolution and growth of HRM and its functions.

CO2

Understand the basic knowledge of management and its tools, Training and Performance appraisal
imethods.

CO3

IApply the process of Performance appraisal and motivation theories.

CO4

Compare the changing roles, problems and challenges of a HR manager.

CO5

Evaluate the Training and development programmes and sources of Recruitment and Selection.

CO6

Create the steps in HR Planning and Job Analysis, Description and Specification.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 9
Human Resource Management - Definition — Objectives — Functions - evolution and growth of HRM—
qualities of a good HR manager — Changing roles of a HR Manager - problems and challenges of a HR
manager — Differences between Personnel Management and HRM.

UNIT-II 9
Planning the Human Resources: Definitions of human resource planning — objectives — steps in human
resources planning — job analysis — job description — job specification.

UNIT-III 9
Recruitment & Selection: Recruitment and selection — objectives of recruitment — sources — internal and
external recruitment — application blank — testing — interviews.

Training & Development — principles of training — assessment of training needs — on the job training
methods - off the job training methods — evaluation of effectiveness of training programmes.

UNIT-IV 9
Performance Appraisal — process — methods of performance appraisal — appraisal counseling — Motivation
process — theories of motivation — managing grievances and discipline.

UNIT-V 9
Knowledge Management- introduction, meaning, objectives — distinguish between management
information system( MIS) and knowledge management (KM) - tools and technologies — knowledge
management matrix.

TEXT BOOKS

1. L.M. Prasad — Human Resource Management — S. Chand & Sons, 3™ Edition, 2006.
2. C.B. Mamoria, S.V. Gankar — Personnel Management — Himalaya Publications, 2012.
3. C.B. Gupta, Human Resource Management, Sultan Chad & Sons, 2017.

REFERENCE BOOKS

1. Gary Dessler — Human Resource Management — Prentice Hall — 8" Edition — 2010.

2. S.S. Khanka — Human Resource Management — S. Chand & Sons Pvt.Ltd. Publications, 2010.
3. C.B Gupta, Modern Human Resource Management, S Chand, 2016.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

Sub. Code:

U18NETA301

LITLSH 6T QUWT :3IqLluemL G Llp- | L |T P |C

QLM & 6IGLILGEHTLD- 30 2 |0 0 |2

(WeTBlILUBHEMeTLILIL| - + 2

UMLQBM ehIRemeoor L ILIMeTT : HHG). .CHM.fCHall & &LALDSHemm

UMLSBTCHTSH S - S mdulener LLuilmmeilsgev

urLg B erelemereyser(Lim.ef.) [COURSE OUTCOMES (COs)]

CO1  |pUllberwrsdaissaflee Wil s s samersimleur

CO2 5 L0 LD6T (LD & 55188 61Tl 6V G LD LI 6T(LD &5 S1 85 85 60) 61T Ml 6 I

CO3 5 LSV eTevoT S 61T, BTG 6T LMY & nfleury

CO4 |pUllpngmiser LHM Spleur

CO5 |2mewenmeuwiseneTLihmleimler

CO6 & LADQWTNen W SIMMUMSaIT&H6T Sl TS LI &ES5S 5 FlHa Q& meTeur

LML SE 6T ellemermey s @B L6oT(Cos) LIMLQBM (LD1.6&Hem6r (POs)

QUM TULLOTHGSH6 (1/2//3 QS TLFLIS6 6T auedlennenls &nlsSRms)

3- AFHULEFLD, 2- BOSSHTLD, 1- GOMIBSLILFLD

1 | COs/Pos | PO 1 2 3 4 5 6 7 PSO | PSO
2 | CO1 1 3 1 1 1 1 2
co2 1 3 1 1 1 1 2
Cco3 1 3 1 1 1 1 2
CO4 1 3 1 1 1 1 2
CO5 1 3 1 1 1 1 2
CcO6 1 3 1 1 1 1 2
3 | Category " "
—~ (0] Q — o~ E
(%) _ O O O () o w 4 = e ~
28 L S |5 |8, g =2l 22 | 8%
c Y n RN ECET) v < O 0= o g B £ 3 ¢
c O o N | v & o Q@ d L > q T Qg
£ V5 SIS RN o™ Y S5 qC)""é ‘q,gg
5% 3 k7 o) S5 = o > 3| a < [NV
T V) a3 5 a. ] | O o
v
4 | Approval| Academic Council Meeting




Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

IS 1 10
SALDET (D5 S5 5T MWD& IDQF UIG60- 2 WNT6T(D & S15S 6T, QIO 18 561

I 6V&2 10
GMl6v, QBLY.6V6T(LD S H18:86T, UeL6eSleoTLD, GlLDEVESI6oTLD, @) 6mLuSleoTLd

V&3 10

6T600T&H 6IT- 6260TMI (LN G 6V LD LIZI6U 6MIT, LIS F51G) 6V 8>856T600TSH 61T, BITMIE) 6088 6T600T 61T, 2, U7 U 6V 8585 6T600T G5 61T
SUASlLB ML &6, HLALDLIDMTS IS ET, 2,6 6VLNITE MG 6iT

2 MO MALIWTSHET- QUWTQFMTMHSHET- 6160 60T Q& MM &5 6T

LIIT T 60) 6 BIT6V & 61T:
1. 6T60T.Q @M & 671D, "SLADeTW S SIGH6T", LGTTIgedlgLdlh, 2009
2. | (HGOOTIT, "6TedTSraULg.eUTIILIT(R)", Si([Hevor TLILIerfl @& & 6oTen



Bharath Institute of Higher Education and Research

Faculty of Arts & Science
Department of Economics
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Bharath Institute of Higher Education and Research
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MICRO ECONOMICS-II L | T

U18MCEM401

Total Contact Hours — 60 3 1 0

Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Ms. S.Jenitherasa/ Economics

COURSE OBJECTIVES:-

e Provide the student with knowledge about cost types and market structure.
¢ Introduce the students to various theories of rent.

e Provide information regarding monopolistic and oligopolistic competition.
e Introduce basic ideas about interest and modern theories of profit.

COURSE OUTCOMES (COs)

CO1 Identify the types of cost, Cost Function, Cost Curves in Accounting and Economics.

CO2  |Disucss the concept of price and output determination in Market Structure.

CO3 IApply the Functional and personal distribution of income.

CO4  |Analyze in Modern theories of wages and rent by Marshall.

COS5  |Assess the Modern theories of profit.

CO6 Create a concept of LM Model of interest determination in economics

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Cost - Types - Accounting and Economic costs — Opportunity cost - TC, AC & MC curves - Cost functions
- Short run cost Curves - Long run cost Curves - Revenue Curves - Total, average, marginal revenue curves
— Relationship between AR and MR.

UNIT - 11 12
Market Structure - Perfect competition - Characteristics - Price and output determination - Monopoly —
Characteristics - Equilibrium Price and output - Price Discrimination.

UNIT - III 12
Monopolistic competition - Characteristics - Price and output determination - Group equilibrium -
Oligopoly - Features - Types - Price Leadership - Kinked demand curve.

UNIT- 1V 12
Functional and personal distribution of income — Marginal productivity theory of factor pricing - wages:
Real and nominal - Modern theories of wages - Trade Union and collective bargaining. Rent: Ricardian,
Marshall and Modern theories of rent.

UNIT -V 12
Interest: Loanable fund theory - Keyne’s liquidity preference theory - IS - LM Model of interest
determination - Profit: Modern theories of profit - Innovation - Risk and Uncertainty bearing.

TEXT BOOKS

1. G.S.Meddals, Micro Economics Theory & Applications, Tata Mcgraw Hill publishers, 6™ Edition, 2012.

2. H.L. Ahyja, Priniciples of Micro Economics, S. Chand Publications, 20" Edition, 2017.

3. N. Gergory Mankiw, Prinviples of Microeconomics,SWE Punlication, 4™ Edition 2010.

REFERENCE BOOKS
1. Robert, S.Pinoych, Micro Economics, Pearson Publications, 7" Edition 2014.
2. Oliver Blancherd, Micro Economics, Pearson Publications, 2015.
3. Jeffrey M. Perloff, Micro Economics, Pearson, 7™ Edition 2014.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

AGRICULTURAL ECONOMICS L | T P C
Total Contact Hours — 45 2 1 0 3
U18MCEM402 Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. R.Vasuki / Economics
COURSE OBJECTIVES:-
e Provide the student with fundamentals of traditional agriculture and rural economics.
e Give ideas about rural social infrastructure.
e Provide information regarding agricultural policies in India.
e Introduce advance farming practices and agricultural marketing.
COURSE OUTCOMES (COs)
CO1 |Remember the basic concept of agricultural and rural economics
CO2 |Understand the uses of land, water, rural transport and Rural Social Infrastructure.
CO3 |Apply the principles of land utilization and Land Tenures and Farming Systems
CO4 |Analyze the trends in Rural Unemployment and agricultural wages in India.
CO5 |[Evaluate the regulated and Organised Markets in Agricultural marketing
CO6 [Create an interdependence between Agriculture and Industry and problems in Rural.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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UNIT-1 9
Nature and scope of Agricultural and Rural Economics - Traditional Agricultural and Modernization - Role
of Agriculture in Economic Development - Interdependence between Agriculture and Industry - Issues and
problems in Rural.

UNIT - 11 9
Use of Land - Water - Energy - Rural Transport — Communication - Banking - Extension Service - Rural
Electrification - Rural Social Infrastructure

UNIT - 111 9
Farming practices - Recent trends - Principles of Land Utilization - Distribution - Land Tenures and
Farming Systems - Land Reform Measures - Problems of Marginal and Small Farmers.

UNIT-1V 9
Rural Labour Supply - Nature - Extent - Trends in Rural Unemployment - Agricultural Wages in India -
Non Farm Employment.

UNIT-V 9
Agriculture Marketing - Marketing Structure — Regulated and Organised Markets - Co-operative Marketing
Bodies - Agricultural Policy in India.

TEXT BOOKS:

1. John Penson, Oral Chapps, Introduction to Agricultural Economics, Pearson Publications, 6™ Edition, 2019.

2. K. Nirmal Ravi Kumar, Agricultural Economics, Astral International Pvt. Limted. 2016.

3. H. Evan Drummond, Agricultural Economics, Pearson, 3" Edition, 2010.

REFERENCE BOOKS:

1. S. Subbareddy, P. Raguram, Agricultural Economics — II, Oxford University, 2™ Edition, 2015.

2. R.K. Lekhi, Johinder Singh, Agricultural Economies an Indian perspective, Kalyani Publications, 2™ Edition,
2013.

3. John B. Person, Introduction to Agricultural Economics, Pearson, 7™ Edition, 2017.
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Bharath Institute of Higher Education and Research
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Department of Economics

CAPITAL MARKETS L | T P C
Total Contact Hours — 45 2 1 0 3
UISNCEMA403 |prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. A.Sumathi/ Economics
COURSE OBJECTIVES:-
e To inculcate Knowledge on Capital Markets.
e To make the students know the importance of capital markets to the Business.
COURSE OUTCOMES (COs)
CO1 |Recognize the growth and functions of capital markets.
CO2 |Describe the sources of long term finance.
CO3 |Apply the concept of corporate securities.
CO4 |Analyze the role of Securities and Stock Exchange Board of India (SEBI).
CO5 [Evaluate the recent Trends in Capital Market Operations.
CO6 |Develop the knowledge onpromotion of mutual funds.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1
Capital Market - Definition - Growth of Capital Markets -Functions - Structure of Capital Market
UNIT - 11

Long Term finance - sources - Financial Institutions — LIC - UTI - IDBI - ICIO - Mutual Funds
UNIT 111

Corporate Securities - Equity Shares - Preference Shares - Debentures and Bonds - Global Depository
Receipts.

UNIT -1V

Public Issue of Shares - Primary market — Secondary Market - Issue of shares at par and at premium —
Functions of Stock Exchanges - Role of Securities and Stock Exchange Board of India (SEBI).

UNIT -V
Recent Trends in Capital Market Operations: Introduction — Recent Change in Indian Capital Market —
Economic liberalisation- Promotion More Private Sectors Banks — Promotion of Mutual Funds

TEXT BOOKS:

1. Asheesh Pandey, Capital Market & Financial System in India, New Century Publications, 2014

2. Gary Strumeyer, Capital Markets, Wiley publication, 1% Edition, 2017.

3. Siddharth, G. Dastidar, Capital Markets and Investment Reading Light Publication, 1* Edition, 2017.

REFERENCE BOOKS

1. N.S.Zad, Capital Market and Security laws, 5" Edition, 2019.

2. Phull Kulwant singh , Capital Market in India, New Century Publications,2017
3. Robert T.Slee Pricate Capital Markets, Wiley publication, 2™ Edition, 2011
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

MONETARY ECONOMICS-II LT C
U1SMCEM404 Total ngtact Hours — 60 . . . 3 1 0 4
Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms.C.Archana Priya/ Economics
COURSE OBJECTIVES:-
e Gain familiarity with nationalization of banks.
e Give in-depth knowledge on commercial banks.
e Enable students to learn more about recent reforms in banking sector.
e Introduce basic ideas about euro currency.
COURSE OUTCOMES (COs)
CO1 |[List the functions of Commercial Banking.
CO2 [Explain the critical appraisal of the progress of commercial banking after nationalization
CO3 |[Interpret the functions of Reserve Bank of India.
CO4 |Analyze the important features of the market and role and objective SDR scheme.
CO5 |Evaluate the role of NABARD, SIDBI in Agricultural and Industrial Development
CO6 |Arrange an objectives of Monetary Policy.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Commercial Banking - Structure and Functions — Credit Creation - Balance Sheet of a Bank
UNIT - 11 12

Nationalisation of Banks - A critical appraisal of the progress of commercial banking after nationalization -
Recent reforms in banking sector in India - Inclusive Banking - Micro Finance

UNIT - I 12
Central Banking - Functions of Reserve Bank of India — Its role in agricultural and industrial development -
RBI and credit control - Monetary Policy - Objectives - RBI and monetary policy

UNIT -1V 12
Role of NABARD, SIDBI in Agricultural and Industrial Development
UNIT -V 12

Euro currency - Important features of the market — An evaluation of the currency - IMF - Role, objectives —
SDR scheme - India and World Bank.

TEXT BOOKS

1. Jhingan .M.L. : Monetary Economics, Vrinda Publications Pvt. Ltd., 16 Apr, 2014
2. Suraj B Gupta, Monetary Economics, S Chand, 2011.

3. Dr. M.L. Seth, Monetary Economics, Lakshmi Narain Agarwal. 2018.

REFERENCE BOOKS:

1. Sankaran .S: Monetary Economics, Margham Publications, 1 Jan 1983.

2. Seth M.L. : Money, Banking and International Trade

3. Vaish .M.C : Monetary Theory, Vikas Publishing House Pvt. Ltd., 25 Nov 2005, 16" Edition.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

BUSINESS ORGANIZATION L | T P C
Total Contact Hours — 45 2 1 0 3
UISMCEMA0S prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. T. Subhalatha / Commerce
COURSE OBJECTIVES
e Introduce business organization and its types.
e Give in-depth knowledge about various forms of business organization.
e Enable students to learn more about public utilities and public enterprises.
e Gain familiarity on business environment.
COURSE OUTCOMES (COs)
CO1 [Remember the basic concept of business and its essentials.
CO2 |Understand the various forms business organisations.
CO3 |Apply the methods for raising finance for capital.
CO4 |Analyze the types and forms of business combination.
CO5 [Evaluate the need and importance of capital raising for corporate sector.
CO6 [Create an elements of business environment and factors influencing location of industry.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 9
Meaning and definition of business - Essential characteristics of business - types of business - nature and
scope of business - objectives of modern business — essentials of a successful business - meaning of
business organization.

UNIT - 11 9
Forms of Business Organizations - Sole Trader, Partnership Firm, Joint Hindu Family Firm, Joint Stock
Companies, Co-operative Undertakings, Public Utilities, Public Enterprises.

UNIT - 111 9
Capital raising for corporate sector - need and importance - methods of raising finance - issue of shares,
debentures - assistance from industrial financial institutions.

UNIT -1V 9
Business Combination: Meaning, objects, causes, types and forms of combination - combination in India —
Control of Combination — Rationalizations.

UNIT-V 9
Business Environment - Meaning, significance, elements of business environment - (Political, economic,
social and legal environments) factors influencing location of industry, size of business units, optimum firm
& industrial estates

TEXT BOOKS:

1. C.B. Gupta, Organization and Management, Sultan Chand & Sons, 2010.

2. Matthew J. Giblin, Organization and Management, SAGE Publications 1* Edition 2013.
3. Dr. Padmakar Asthana, Business Organisation, Sahitya Bhawan Publications (2018).

REFERENCE BOOKS

1. Y. K. Bhushan, Fundamentals of Business Organization and Management, Sultan Chand & Sons Publications, 19™
Edition, 2013.

2. V.S.P. Rao, Business Organization and Management. Himalaya Publishing House-2012.
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Bharath Institute of Higher Education and Research
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PRINCIPLES OF INSURANCE

Total Contact Hours — 45 2 1

UISMCEM406 Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Mr. M. Sankar / Commerce

COURSE OBJECTIVES:-

e Give in-depth knowledge on insurance and its purpose.
e Provide an idea about marine insurance and its types.

e Introduce basic knowledge about micro insurance.

e (ain familiarity on fire insurance and its claim.

COURSE OUTCOMES (COs)

CO1 [List the purpose, need and importance of insurance.
CO2 |Determine the Principles and Practice of life assurance.
CO3 |Apply the conditions of marine insurance and its types of losses.
CO4 |Analyze the basic principles of Fire Insurance Contracts
COS5 |Evaluate the Insurance for Weaker sections of the Society.
CO6 [Create an awareness of Procedure for claims and Settlement.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 9
The basics and nature of insurance — evolution and nature of insurance — different classes of insurance —
importance of insurance — Purpose and need of insurance

UNIT-II 9
Life Insurance — Principles and Practice of life assurance. Life assurance contracts, their nature and
characteristics, Parties to the contract and their rights and duties Objects — Types of Life policies —
Surrender Value — Procedure for claims — Settlement

UNIT-III 9
Marine Insurance — Types of Marine Policies — Conditions — Re-Insurance — Types of Losses - Marine
Insurance Act — LPG- IRDA — Health Insurance

UNIT-IV 9
Fire Insurance — The basic principles of Fire Insurance Contracts. Fire Policy, Conditions, Assignment of
Policy - Claims - Characteristics- Types of Policies — Re-Insurance and Renewals.

UNIT-V 9
Micro Insurance — Vehicle, Burglary, Personal Accident — Insurance for Weaker sections of the Society —
Insurance for Household articles — Insurance of Articles.

TEXT BOOKS:

1. Elements of Insurance — Dr. Premavathy, Sri Vishnu Publications- Chennai Fifth 2010.

2. Principles and Practice of Insurance — Dr.G.S. Panda, Kalyani Publishers- New Delhi, 3™ Edition 2012.
3. P.K Gupta, Principles of Insurance, Himalaya publishing House, 2016

REFERENCE BOOKS

1. Insurance Principles and Practice — M.N. Mishra — S. Chand&Co New Delhi

2. Insurance Law and Practice — Rajiv Jain, Vidhi Publication Private Ltd,2™ Edition 2014
3. Neeti Gupta, Principles of Insurance, Kalyani Publication 2015.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
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1. &.555C6I6, "BTLGILL M@ W6aUle]", Lneoleumas iU LD, 2015

LT 7 60) 61 BIT6V & 61T:

1. &F.FOTWNSHFHSTLD, BTG LILME)6VE&HS U6 Teumm”, &mel MU0, 2017

2. [BIT. UITEOTLOMLNEM 6V, "SLAPTHITL G LILTL6VS6T", Blwe &F6hs LS ame|ev, 2014
3. B).6UMT. R&BIHMTHET, "MV BN (BTCLITIYLILITL6U&6MT)”, H(LNGBleneuwliD, 2012
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MANAGERIAL ECONOMICS L T P C
Total Contact Hours — 60 31 1 0 4
U18MCEMS01 [Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms.S.Jenitherasa / Economics
COURSE OBJECTIVES:-
e Provide students with the fundamental concepts of micro and macroeconomics.
¢ Provide an in-depth knowledge about production and cost analysis in economics.
e Introduce students to the concept of demand and supply.
e Gain familiarity on market structure.
COURSE OUTCOMES (COs)
CO1 Definethe fundamental Concept of Managerial Economics
CO2  |Understand the broad exposure to concepts of demand and supply.
CO3 Apply the basic concepts on production and cost analysis.
CO4  |Relate the various types of market structure.
CO5  (Compare the Law of Variable Proportion and Law of Return of scale.
CO6  |Arrange the methods and objectives of Pricing.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 12
Meaning, Nature, Scope - Fundamental Concept of Managerial Economics — Micro and Macro Economics
— Relationship between Micro and Macro and Managerial Economics

UNIT-II 12
Meaning — Determinants of Demand — Types of Demand — Elasticity of Demand — Supply — Meaning —
Determinants of Supply

UNIT-III 12
Production — Factors of Production — Production Function — Law of Variable Proportion — Law of Return of
scale — Cost analysis — Short and Long Run cost

UNIT-IV 12
Objectives — Factors of Pricing — Methods of Pricing — Dual Pricing — Price Discrimination.
UNIT-V 12

Market classification — Perfect Competition — Monopoly — Monopolistic Competition — Duopoly —
Oligopoly.

TEXT BOOKS:

1. R.L Varshney and K.L. Maheswari, Managerial Economics — Sultan Chand — New Delhi., 2003.
2. Datta Debabrata, Managerial Economics- PHI Learning Pvt. Ltd., 2017.

3. Aryamala T, Managerial Economics- Vijay Nicole publications, 2014.

REFERENCE BOOKS:
4. Gaurav jain, Indian Economic Development, New Blocks & Printers Pvt Ltd, 1 Jan 2019
5. A.V. Balakrishnan, Economic Development in India, Access publishing, 29 June 2018.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

FISCAL ECONOMICS-I L T P C
Total Contact Hours — 60 31 1 0 4
U18MCEMS02 Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. R.Vasuki / Economics
COURSE OBJECTIVES:-
e Provide students with the fundamental of Private and Public finance.
e Provide an information about causes and effects of public expenditure.
¢ Introduce students to the theories of taxation
e Gainfamiliarity on factors determining taxable capacity
COURSE OUTCOMES (COs)
CO1 Remember the concept of public finance and private finance
CO2  |Understand the broad exposure to concepts of public expenditure
CO3 Apply the basic concepts on public revenue sources
CO4 /Analyze the knowledge about the individual taxes
COs5 Evaluate the measurements of taxable capacity
CO6 Create an impact and incidence of taxation
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 12
Meaning and scope of public finance - Distinction between private and public finance - Role of government
- Need for Government activity - Principle of maximum social advantage.

UNIT-II 12
Principles of public expenditure - Classification - Causes and effects of public expenditure with reference to
India

UNIT-III 12
Public revenue sources - Distinction between tax revenue and non-tax Revenue - Taxation - Meaning -
Sources of taxation - Classification of taxes - Canons of taxation - Theories of taxation - Impact and
incidence of taxation - Effects of taxation

UNIT-1V 12
Individual taxes - (with reference to India) Income Tax — GST (Goods and Services Tax)
UNIT-V 12

Characteristics of a good tax system - Taxable capacity - Factors determining taxable capacity - Limits —
Measurements of taxable capacity.

TEXT BOOKS:
1. Dr. S. Sankaran, Fiscal Economy, Margham Publications, 30 Aug, 2015.
2. M Girija, Public Finance (Fiscal Policy)S. Chand Publishing-2000.
3. Bent Hansen, The Economic Theory of Fiscal Policy, Routledge; 1 edition (10 October 2008).

REFERENCE BOOKS:

1. S.M. Jawed Akhtar, Sana, Naseem, Fiscal Policy reforms in India, New Century Publications, 2013.

2. Lekha Chakraborty, T.M. Thomas Isaac, r. Mohan, Challenges to Indian Fiscal Federalism, Leftword books, 1
Jan 2019.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

MACRO ECONOMICS-I L T P C
Total Contact Hours — 45 2] 1 0 3
U18MCEMS03 Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. A.Sumathi / Economics
COURSE OBJECTIVES:-
e Provide students with the fundamental concepts and scope of macroeconomics.
e Provide an in-depth knowledge about national income.
e Introduce students to the various theories of employment and consumption function.
e Gain familiarity on investment function.
COURSE OUTCOMES (COs)
CO1 Recognizethefundamentals and scope of macroeconomics.
CO2 Discuss theconcepts of national income and its measurement.
CO3 Interpret the theories of consumption function.
CO4  |Analyze the importance and types of investment function.
COs5 Evaluate the various theories of employment determination and investment.
CO6 Synthesize the concept GNP, GDP, NNP SGDP.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POl | PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1

Nature and scope of Macro Economics - Micro and Macroeconomics - circular flow of income —

Two Sector model.

UNIT - 11

National income - GNP - GDP - NNP SGDP — Personal Income - Disposable Income - Real Income —
Per capital Income - Measurement - Product, Income and Expenditure Methods - Uses.

UNIT - 111
Classical theory of Employment and Income - Say’s Law of market.

UNIT -1V

Consumption Function - Meaning - Keyne’s Psychological Law of Consumption (Determination,
measures to raise consumption function) - Theories of Consumption function.

UNIT -V

Investment function - Meaning - Types - Determinants of Investment - MEC - MEI - Simple
Keynesian model of Income and Employment determination.

TEXT BOOKS:

1. Dr. Sankaran S., Macro Economics, Margham Publications, 2016.

2. H.L. Ahuja, Macroeconomics, S.Chand publishing-2016.

3. N. Gregory Mankiw, Principles of Macroeconomics, Cengage publishing-2015

REFERENCE BOOKS:

1. Ben Bernanke, Dean Croushore Andrew B. Abel., Macro Economics, pearson’s Publications, 6 Nov 2013.
2. M.Maria Johnkennedy, Macro Economic Theory, Prentice Hall India Pvt. Ltd., 1 Mar 2011.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

URBAN ECONOMICS L T P C
U18NCEMS04 [Total Contact Hours — 45 2] 1 0 3
Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. C.Archana Priya / Economics
COURSE OBJECTIVES:-

e Provide students with the fundamental concepts and scope of macroeconomic policies that

stimulates urban growth.

e Provide an in-depth knowledge about urban land market.

e Introduce students to the urbanization process and its growth.

e Gain familiarity on industrial pollution and environmental management in urban areas.
COURSE OUTCOMES (COs)
CO1 Define the fundamentals of urban, rural and metropolitan area
CO2  |Understand and obtain the broad exposure to concepts of urban land market.
CO3 Apply the knowledge on basic concepts of urbanization process and its growth
CO4  |Analyze the factors of industrial pollution and environmental management in urban areas.
CO5 /Assess themacro Economic Policies that stimulates urban growth
CO6 Create an awareness about the demand for transportation.

Mapping of Course Outcomes with Program outcomes (POs)

(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 9
Definition of Urban and Rural - Statistical definitions of Metropolitan area — Historical growth of Indian
cities - Macro Economic Policies that stimulates urban growth.

UNIT - 11 9
Urban land market - Urban rent and land use — Location theories - Models of Urban structure — Models of
Urban development.

UNIT - 111 9
Urbanization processes in the Third World - Growth of Slum and Squatter settlement in Indian Cities —
Housing policies — Sites and services — Slum upgrading — Housing Corporation.

UNIT -1V 9
Demand for transportation — Modes of transports — Congestion and Social effects — Pricing policies — Mass
Transit alternatives in Indian cities.

UNIT -V 9
Industrial pollution — Waste water disposal — Solid waste collection and disposal — Noise pollution —
Sanitation — Environmental Management in Urban areas

TEXT BOOKS:

1. Arthur O’ Sullivan, Urban Economics, McGraw Hill Education, 6™ Edition 2007.
2. John M. Hartwick, Urban Economics, Routledge; 1 edition (17 April 2015).

3. Jack Harvey, Urban Economics, MacMillan Education UK, June 2004.

REFERENCE BOOKS:

1. Edwin S.Mills, Urban Economics, Prentice Hall India Publishing, Jan 17, 1997.

2. Paul C. Cheshire, Maxnathan, Henry.G.Overman., Urban Economics and Urban Policy, Edward Elgar
Publications, Nov, 30 2015.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

INDUSTRIAL ECONOMICS L

P

Total Contact Hours — 60 3

0

U18MEEMO11 |Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Ms. S. Jennifer Vinnarasi / Economics

COURSE OBJECTIVES:-

Provide students with the fundamental concepts of industrialization and its theories.

Provide an in-depth knowledge about various market structure and product differentiation.

Enable the students to learn about various classifications of industries.
Gain familiarity on privatization and liberalization.

COURSE OUTCOMES (COs)

CO1 Remember thefundamentals of industrialization and its theories.
CO2  |Understand the broad exposure to various market structure and product differentiation
CO3 IApply the basic concepts of various classification of industries
CO4  |Analyze the size and growth of the firm
CO5 Evaluate the recent trends in industrial growth and Privatization, liberalization.
CO6 Create the measurement of capacity utilization and its concept.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Meaning of Industrialisation - The role of Industry in Economic Development - Theories of Industry —
Hoffman - Chenery and Gerschenkron.

UNIT - 11 12
Concept and Organisation of a Firm - Market Structure - Sellers Concentration - Product Differentiation -
Entry Conditions - Economics of Scale - Profitability and Innovation.

UNIT - I 12
Theories of Industrial Location - Weber - Sargant Florence - Factors Affecting Location.
UNIT -1V 12

Growth of the Firm - Size and Growth - Growth and profitability of the Firm - Constraints on Growth —
Productivity - Efficiency - Capacity Utilisation - Concept — Measurement.

UNIT -V 12
Classification of Industries - Use Based - Resource Based - Industrial Policy in India - Role of Public

and Private Sectors - Recent Trends in Industrial Growth - India as a Global Hub - MNCs - Transfer of
Technology — Liberalisation — Privatisation.

TEXT BOOKS:

1. Chernuliam .F - Industrial Economics; Indian Perspective, Himalaya Publishing House, 2014.
2. Desai .B - Industrial Economy in India (3rd Ed.) HPH, Mumbai, 2013.

3. R. R. Barthwal, Industrial Economics, New Age International Pvt Ltd Publishers-2010.

REFERENCE BOOKS:

1. Ahulwalia .I1.J. - Industrial Growth in India, Oxford University Press, New Delhi.

2. Kuchhal .S.C. - Industrial Economy of India (5th Edition), Chaitanya Publishing House, 2015.
3. Sing, A and A.N. Sadhu - Industrial Economics, Himalaya Publishing House, Mumbai.
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Bharath Institute of Higher Education and Research
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PERSONALITY DEVELOPMENT L T P

Total Contact Hours — 60 31 1 0

U18MEEMO12 Prerequisite — +2passed with Commerce Major

Course Coordinator Name & Department:-Mr. N. Mathan kumar / Commerce

COURSE OBJECTIVES:-
e Provide the student about the types and determinants of personality.
e Introduce the students about the self-analysis and self-confidence.
e Provide knowledge about attitude and career development and goal setting.

COURSE OUTCOMES (COs)

CO1 |Relate the types, determinants and theories of personality.

CO2 |Understand the concept of SWOT analysis and self-esteem and its attributes and creativity.

CO3 |Apply the basic concepts of attitude and provide knowledge about etiquette.

CO4 |Analyze the career development through its planning, processes, programmes and models.

COS5 |Appraise the skills on life time goal setting and impacts and to prioritization of work.

CO6 |Create an awareness about the time management (value of time).

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos POl PO2 PO3 PO4 PO5 PO6 PO7 PS
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-1 12
Introduction to Personality: Types of personality — Determinants of personality — Theories of personality.
UNIT- 11 12

Self Analysis: SWOT Analysis, Who am I, Attributes, Importance of Self Confidence, Self Esteem -
Creativity: - Out of box thinking- Lateral Thinking.

UNIT- III 12
Attitude: Factors influencing Attitude, Challenges and lessons from Attitude, Etiquette.

UNIT-1V 12
Career Development: Stages — Planning — process — programme — Model for planned self-development.
UNIT-V 12

Goal Setting: Wish List - SMART Goals - Blue print for success- Short Term - Long Term - Life Time
Goals. Time Management: Value of time, Diagnosing Time Management, Weekly Planner- To do list -
Prioritizing work.

TEXT BOOKS

1. Dhanashree — Personality Development, Nirali prakashan. 2016.

2. Barun K. Mitra — Personality Development, Margham Publications. 2015.
3. Howard S. Friedman, Personality Development, Pearson-2010

REFERENCES BOOKS

1. Rajesh Kumar — Personality Enrichment, Oxford University. 2014.
2. K.R. Dhanalakshmi — Personality Development & Group Discussion, Margham Publications. 2013.
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Bharath Institute of Higher Education and Research
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EVENT MANAGEMENT L T P C
Total Contact Hours — 60 31 1 0 4
U18MEEMO13 [Prerequisite — +2passed with Commerce Major
Course Coordinator Name & Department:-Ms. W. Porslevi / Commerce
COURSE OBJECTIVES:-
e To provide the student about principles and activities of event management and roles of event
manager.
e To impart the knowledge about preparation of proposal and implementation and to understand
crisis management.
e To provide idea about sponsorship and strategic development.
e To provide knowledge on variety of preparation for an event.
e To understand the student about the publicity methods of event and getting feedback.
COURSE OUTCOMES (COs)
COl Define Event management, Project management and Risk management.
CO2 [Practice the preparation of proposal and conducting market research.
CO3 |Apply the concept of sponsorship and strategic development.
CO4 |Analyze the purpose of organizing events.
COS [Estimate the tools of media and budgets.
CO6 (Create the knowledge about crisis management.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-1 12
Principles of Event Management: From concept to reality Understanding project management - resources -
activities - risk management - delegation - project selection - role of the Event Manager.

UNIT- 11 12
Preparing a proposal -Conducting market research - establishing viability - capacities - costs and facilities -
plans - timescales - contracts.

Crisis Management: Crisis planning - prevention - preparation - provision - action phase - handling
negative publicity - structuring the plan.

UNIT- 111 12
Seeking sponsors: Different types of sponsorship - definition - objectives - target market - budget -
strategic development - implementation - evaluation.

UNIT- IV 12

Organizing the event Purpose - venue - timing - guest list - invitations - food & drink - room dressing -
equipment - guest of honor - speakers - media - photographers - podium - exhibition. Lecture

UNIT-V 12

Media tools - Media invitations - photo-calls - press releases - TV opportunities - radio interviews.
Promotional tools- Flyers - posters - invitations - website - newsletters — e-zone - blogs - tweets. Evaluation
Budget - cost of event - return on investment - media coverage - attendance — feedback.

TEXT BOOKS

1. Anukrati, Sharma, Shruti Arora — Event Management & Marketing, Bharathi Publication.2018.
2. Anton shone & Bryn parry, - Event Management. Pearson. 2010.

3. Charles Bladen, Events Management: An Introduction, Routledge; 1 edition (March 22, 2012).

REFERENCES BOOKS
1. Dr. Deepak Swaminathan — Experimental Events, Himalaya Publisher. 2012
2. Dessler — Human Resource in Event Management, Pearson. 2010.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

INTERNATIONAL ECONOMICS-I L T P C
Total Contact Hours — 60 31 1 0 4
U18MCEMS0S Prerequisite — +2passed with Economics major
Course Coordinator Name & Department:-Ms. S. Jennifer Vinnarasi / Economics
COURSE OBJECTIVES:-
e Provide students with the fundamental concepts of foreign trade.
e Introduce students to concepts of terms of trade.
e Enable the students to learn about various trade policies.
e Gain familiarity on tariff and balance of payments.
COURSE OUTCOMES (COs)
COI Remember the fundamentals of foreign trade and its theories.
CO2 [Understand the terms involved in trade and its impact.
CO3 |Apply the basic concepts of tariff and balance of payments.
CO4 |Analyze the effects of quotas on imports and balance of trade.
CO5 [Evaluate the structure of BOP and BOT.
CO6 (Create the in-depth knowledge about various trade policies
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Foreign Trade - Need, Inter Regional and International Trade, Theories of International Trade —

Adam Smith - Ricardo, Haberler and Heckscher - Ohlin Theory.

UNIT - 11 12
Terms of Trade - different Concepts of Terms of Trade - Determinants of Terms of trade - static

and dynamic gainss from trade - capital saving and labour saving technologies and its impact on

terms of trade.

UNIT - 111 12
Gains from trade - Trade Policy - Free Trade: Meaning - Case for and against Free Trade.
Protection: Meaning - Arguments for and against protection.

UNIT -1V 12
Tariff: Meaning and types - Effects of Tariff. Quotas: Meaning and Types - Effects of quotas on imports.
UNIT -V 12

Balance of payment - Meaning - Structure - Balance of Payment and Balance of Trade - Disequilibrium in
BOP & BOT - Causes for disequilibrium in BOP - Measures for Correcting disequilibrium.

TEXT BOOKS:

1. Dominick Salvatore, International Economics: Trade and finance, Wiley Publications, 11™ Edition, 1 Jan 2014

2. Paul R. Krugman, Maurice Obstfeld, Marc Melitz, International Economics: Theory and Policy, Pearson
Publications, 1¥Dec 2017.

3. Thomas Pugel, International Economics, McGraw-Hill Education; 17 edition (March 5, 2019).

REFERENCE BOOKS:

1. M.L. Jhingan, International Economics, Vrinda Publications, 1 Jan 2016.
2. H.G. Mannur, International Economics, 2/e, Vikas Publications,1 Jan 2018

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

FISCAL ECONOMICS - 11

Total Contact Hours — 60

U1SMCEM601

Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Ms. R.Catherine / Economics

COURSE OBJECTIVES:-
e To provide in depth knowledge on Public Debt.
e To provide in depth knowledge on Deficit financing.
e To acquire the knowledge about the Federal finance.
e The student should be able to aware about role of Fiscal Policy in a developing economy
o The student should be able to know the sources of finance to local bodies

COURSE OUTCOMES (COs)

CO1 Remember the basic fundamentals of Public debt.

CO2 Describe the concept of Deficit financing and its role.

CO3 [Interpret the basic Principles of Federal finance.

CO4 |Analyze the objectives and instruments of fiscal policy.

COS [Evaluate the effects on prices, production and distribution.

CO6 (Create an awareness of the Village, Panchayat Municipalities and Local Finance

Mapping of Course Outcomes with Program outcomes (POs)

(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Public Debt - Sources Public debt - Types of Public debt - Effects of public debt - Repayment of Public
debt — Management of public debt.

UNIT - 11 12
Budget in India - Deficit financing - Meaning — Objectives - Role of deficit financing in India - Effects on
prices, production and distribution.

UNIT- 111 12
Federal finance - Principles - Analysis of division of revenue, expenditure and other powers between union,
State and Local Governments - Finance Commissions - Analysis of latest finance commission
recommendation

UNIT -1V 12
Fiscal policy - Objectives and instruments of fiscal policy - Role of Fiscal Policy in a developing economy
with reference to India.

UNIT -V 12
Local bodies - Types and functions - Sources of finance to local bodies — Village Panchayat -
Municipalities — Corporation - Problems of Local Finance.

TEXT BOOKS:

1. Lawrences S.Seidman, Automatics Fiscal Policies to Combat Recessions, Tayler & Francis Ltd.,
2. Dr. S.Sankaran, Basics of Fiscal Policy, Margham Publications, 2005.

3. Bent Hansen, The Economic Theory of Fiscal Policy, Routledge; 1 edition (10 October 2008).

REFERENCE BOOKS:

1. Jawed Akhtar S.M., Fiscal Policy Reforms in India since 1991, New Century Publication, 2013.

2. Lekha Chakraborty, T.M. Thomas Isaac, r. Mohan, Challenges to Indian Fiscal Federalism, Leftword books, 1
Jan 2019.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research

Faculty of Arts & Science
Department of Economics

MACRO ECONOMICS - 11

L

Total Contact Hours — 45

2

U18MCEM602

Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Ms. B. Venkata Srilatha / Economics

COURSE OBJECTIVES:-
e To provide the knowledge on basics of income and employment multiplier.
e To give the knowledge about Money in the Keynesian Model.
e To Analyse the Integration of monetary and output theories.
e The student should be able to know about the Consumption Function.
o The student should be able to know the objectives of Macro Economic policy.

COURSE OUTCOMES (COs)

CO1 [Remember the basics of income and employment multiplier.

CO2 |Understand the concept of Demand for money in the Keynesian theory

CO3 |Apply the monetary theory in relation to underemployment and full employment

CO4 |Analyze the concept of General equilibrium of monetary and real sector.

CO5 [Evaluate the objectives and importance of Macro Economic policy

CO6 [Create the knowledge about Keynesian Revolution and its application to less developed countries.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 9
Multiplier - Static and dynamic multipliers - Induced investment and Accelerator - The interaction principle
- Basics of income and employment multiplier

UNIT - 11 9
Money in the Keynesian Model - Demand for money in the Keynesian theory - Liquidity trap - Keynesian
Revolution and its application to less developed countries

UNIT- I 9
Monetary theory in relation to underemployment and full employment - Integration of monetary and output
theories - Patinkin

UNIT -1V 9
Post Keynesian macro analysis - General equilibrium of monetary and real sector - Contribution of Hicks,
Hanson - IS and LM - Diagram

UNIT -V 9
Objectives and importance of Macro Economic policy.

TEXT BOOKS:

1. S.BalaKrishnan, Theories & Policies of Macro, Nalini Publications, 3™ Edition,July 2002.

2. Ben Bernanke, Dean Croushore Andrew B. Abel., Macro Economics, pearson’s Publications, 6 Nov 2013.
3. M.Maria Johnkennedy, Macro Economic Theory, Prentice Hall India Pvt. Ltd., 1 Mar 2011.

REFERENCE BOOKS:

1. D.N.Dwivedi, Intermediate of Macro Economics, McGraw Hill Education (India) Private limited, 5™ Edition,
June 2012.

2. N. Gregory Mankiw, Principles of Macro Economics, Cengage India Publications, 7" Edition,1 Jan 2015.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UISMEEMO021

INDIRECT TAXES

&~ A

Total Contact Hours — 60

Prerequisite — Nil

Course Coordinator Name & Department:-Mr.S. Mari / Commerce

COURSE OBJECTIVES:-
To provide distinction between Direct Tax and Indirect Tax and also related incidence of tax rules for

indirect tax and to provide understanding on the concept central excise and Service under the emerging
increase importance of service sector.

COURSE OUTCOMES (COs)

CO1 |Define tax, duty and GST.

CO2 [Explain the procedure for assessment and payment of Excise Duty.

CO3 |Apply the procedure for assessment and payment of Service Tax.

CO4 [Examine the factors for levy of Customs Duty and First principles of valuation.

COS5 [Evaluate the procedure for assessment and payment of Customs Duty.

CO6 |Assemble the transactions covered under GST.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-1 12
Basics: Tax Vs Duty; Direct Tax Vs Indirect Tax — Powers of Union/States — Varieties of Indirect Taxes —
Movement towards GST.

UNIT- 11 12
Central Excise: Factors for Levy of Excise Duty — Goods, Excisable Goods, Manufacture, India — First
principles of valuation of goods — Types of Excise Duty — Procedure for assessment and payment of Excise
Duty — Philosophy of Cenvat — Registration.

UNIT- 111 12
Service Tax: Genesis — First Principles of Taxable Service, Negative list, Exemption list, Taxable area, non-
taxable area, point of taxation and valuation - Procedure for assessment and payment of Service Tax —
Philosophy of Cenvat — Registration.

UNIT-IV 12
Factors for levy of Customs Duty — First principles of valuation — Procedure for assessment and payment of
Customs Duty — Types of Customs Duty — Warehousing — Drawback.

UNIT-V 12
Need for Tax reforms — GST Principles — Single GST, Dual GST — Transactions covered under GST —
Assessment and Administration of GST — Constitutional Amendments.

TEXT BOOKS:

1. Indirect Taxes, “T.S. Reddy & Y. Hari Prasad Reddy”, Margham Publication, 2018.

2. Indirect Taxes Law and Practice, “V. S. Datey”, Taxmann, 2019.
3. Dr. H.C. Mehrotra, Prof. V.P. Agarwal, Indirect Taxes, Sahitya Bhawan Publications,18th Revised Edition 2017.

REFERENCE BOOKS:
1. Taxation Law & practice, “V. Balanchandran”, Prentice Hall India, 2012.
2. Indirect Taxes Law and Practice, “Dr. H. C. Mehrotra, Sahitya Bhavan, 2019.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

FINANCIAL MARKET L T P C

Total Contact Hours — 60 31 1 0 4

U1SMEEM022 Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Ms. S. Jenitherasa / Economics

COURSE OBJECTIVES:-

e To provide the knowledge about the money markets.

e To ascertain the concept of Stock Market System.

e To familiarize with the concept of Capital Market.

e To ascertain the concept of Share Market.

e To impart the knowledge about an overview of Financial Market.

COURSE OUTCOMES (COs)

CO1 [Remember the regulation of Working Capital Finance.

CO2 [Understand the concept of Primary, Secondary Market of capital.

CO3 |Apply the knowledge on shares, debentures and mutual funds

CO4 |Analyze the regulation of Stock Market and SEBI Guidelines for Capital Issues

COS5 [Evaluate the various segments of financial markets and Finance Information System (FIS).

CO6 [Create an awareness about market Intermediaries, Stock Brokers, Underwriters and Depositories
Credit Rating Agencies.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Money market - Banks - Regulation of Working Capital Finance
UNIT -1I 12

Capital Market - Structure - Characteristics - Primary, Secondary Market - Market Intermediaries, Stock
Brokers, Underwriters, Depositories Credit Rating Agencies

UNIT 111 12
Share Market — Shares — Debentures - Mutual Funds.
UNIT-1V 12

Stock Market System - Trading, Listing, Regulation of Stock Market - Market Efficiency - NSE BSE -
Online Trading System - SEBI - Guidelines for Capital Issues - Pricing - Insider Trading - Investor
Protection

UNIT-V 12
An overview of Financial Market - Financial Sector Reforms - SEBI - SCRA - Various segments of
financial markets - Venture Capital Financing - Finance Information System (FIS).

TEXT BOOKS:

1. K.P.M. Sundharam & P.N. Varshney, Banking and Financial Systems, Sultan Chand & Sons Publications,2012.

2. K.H. Erickson, A Simplie introduction of Financial Market, Create Space Independent Publishing Platform, Jan
21,2014.

3. Anthony Saunders and Marcia Cornett, Financial Markets and Institutions, McGraw-Hill Education; 7 edition
(February 7, 2018)

REFERENCE BOOKS:
1. Keith Cuthbertson, Quantitative Financial Markets: Stocks, Bonds& Foreign Exchange, Wiley Publication, 2™
Edition, Dec 27,2004.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

SOFT SKILLS FOR EMPLOYABILITY L T P C
Total Contact Hours — 60 31 1 0 4
U18MEEMO023 [Prerequisite — +2passed with Commerce Major
Course Coordinator Name & Department:-Mr. M. Sankar / Commerce
COURSE OBJECTIVES:-
To impart knowledge about communication skills, interview skills, problem solving skills, critical thinking
skills and how to manage the stress.
COURSE OUTCOMES (COs)
CO1 [Remember the communication skills through body language, group discussion and presentation
skills.
CO2 |Understand the methods for interview and preparation of CV.
CO3 |Apply the steps involved in problem solving with Five W’s (Why) and (How).
CO4 |Analyze the steps and strategies required for critical thinking.
COS5 [Evaluate the factors and types of stress and techniques of removing stress.
CO6 [Create a knowledge to develop team building and its techniques.

Mapping of Course Outcomes with Program outcomes (POs)

(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-1 12
Body language and Etiquette - Group Discussion Skills - Presentation Skills - Emotional Intelligence, Time
Management Skills

UNIT-II 12
Interview Skills - HR interview - Preparation of CV and Life skills - Team Building — Effective Team
Building Techniques

UNIT- 111 12
Meaning of Problem and Problem solving — Steps in problem solving- Five W’s (Why) and (How)
UNIT- 1V 12

Concept of critical thinking — Characteristics and steps involved in critical thinking — Strategies required for
critical thinking —Models of critical thinking.

UNIT-V 12
Meaning of Stress — Factors causing stress — Positive and negative type of stress — Effects of stress on body
and mind — Stress removal techniques.

TEXT BOOKS
1. Dr. K Alex, Soft Skill: Know Yourself And Know Your World, S.Chand 2014.
2. Sangeeta Sharman Gajendra Singh Chauhan, Soft Skill : An Integrated Approach to Maximise
Personality, Wiley. 2015.
3. Dr. L. Natarajan & Dr. P. Santhakumari, Soft Skills Development, Margham publications, 2017.

REFERENCES BOOKS
1. Gopalaswamy Ramesh, Mahadevan Ramesh, The ace of Soft Skills: Attitude, Communication and Etiquette
for Success, Pearson Education. 2013.
2. Barun Mitra, Personality development and Soft Skills, Oxford University.2016.
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

INTERNATIONAL ECONOMICS - 11 L T P

Total Contact Hours — 60 31 1 0

UISMCEM®603 Prerequisite — +2passed with Economics major

Course Coordinator Name & Department:-Ms. R.Vasuki / Economics

COURSE OBJECTIVES:-

e To provide basic knowledge about Exchange Rate.

e To know about Theories of Exchange Rate.

e To understand the role of foreign capital in economic development.
e To provide basic knowledge on International Monetary System.

e To understand the Trade and Development.

COURSE OUTCOMES (COs)

COl1 [ldentifythe determination of Equilibrium of exchange rate.

CO2 |Discuss the functions of Foreign Exchange Market and theories of Exchange Rate.

CO3 |Interpret theforeign capital in economic development and issues of foreign capital.

CO4 |Analyze the concept of International Money System.

COS5 [Evaluate the Structure, Objectives and Functions of World Bank, GATT and WTO.

CO6 [Create an awareness about FDI and FI, Multinational Corporations, Joint Ventures.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 12
Exchange Rate: Meaning - Determination of Equilibrium of exchange rate - Fixed and Flexible Exchange
Rate

UNIT - 11 12
Foreign Exchange Market: Functions - Transfer functions - Credit Function - Hedging Function. Theories
of Exchange Rate: Mint theory - Purchasing power parity theory - Balance of payment theory

UNIT - I 12
Role of foreign capital in economic development — issues in foreign capital in economic development -
issues in foreign direct investment - FDI and FI — Multinational Corporations - Joint Ventures.

UNIT -1V 12
Foreign aid - International Monetary System - IMF — SDR — International Liquidity.
UNIT -V 12

Trade and Development - Economic Integration, Meaning, Types - World Bank, GATT, WTO: Structure,
Objectives, Functions and Working.

TEXT BOOKS:

1. Dominick Salvatore, International Economics: Trade and finance, Wiley Publications, 1 1™ Edition, 1 Jan 2014

2. Paul R. Krugman, Maurice Obstfeld, Marc Melitz, International Economics: Theory and Policy, Pearson
Publications,1 Dec 2017.

3. Thomas Pugel, International Economics, McGraw-Hill Education; 17 edition (March 5, 2019).

REFERENCE BOOKS:
1. M.L. Jhingan, International Economics, Vrinda Publications, 1 Jan 2016.
2. H.G. Mannur, International Economics, 2/e, Vikas Publications,1 Jan 2018

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

PROJECT (DISSERTATION AND VIVA-VOCE)

L

T

P

Total Contact Hours — 45

0

0

20

10

UISEEEMG6P1 Prerequisite — Nil

Course Coordinator Name & Department:-Ms. R. Vasuki / Economics

COURSE OBJECTIVES:-
To facilitate the students to understand the Business enterprises systematically and present the research|

report as per the acceptable format

COURSE OUTCOMES (COs)

CO1 |[Remember the concept of Project

CO2 |Understand the about the process to do the project work.

CO3 |Apply the knowledge about research design, methodology & sampling design

CO4 |Analyze the framework of project

COS5 [Evaluate the knowledge on major findings, suggestions and conclusion

CO6 [Create an idea to state the project description.

Mapping of Course Outcomes with Program outcomes (POs)

(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos POl PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
2 | COl 3 3 3 2 3 3 3 o1 | 02
CcO2 2 2 2 1 2 3 3
CO3 2 2 3 3 3 3 1
CO4 3 2 3 3 2 2 2
CO5 3 3 3 3 3 3 3
CO6 3 3 1 3 3 2 3
3 | Category ”
SRS 3] 5 — o |2 ~
%3 £ S |E0 |z 52 |5 5 | E_ <K
5 2~ 2~ |38 ~|2S& |35 < | 8~ < | 2§ 8 &
=RZR% S wn B2 2- | oD S o o = S = 822
E5 % 20 |wB | Se |80 | &2 S > | B FEZ
£ g 2 w- |58 |52 |88 |57 |E2 | 253¢
= 8 @ en = O = z 8 o < = 8
T A s 5 - S m | O o~ =
v
4 | Approval Academic Council Meeting
10

The project topics are to be finalized to the students at the end of thesecond semester with a time
schedule to carryout various stages of work.During the semester vocation, the data Collection may be
commenced. Thetheme selected by each student for the Dissertation should be related tovarious problems
and issues pertaining to Commerce. Each candidateshould submit three copies of dissertation as per the
guidelines to the department concerned.

Marks

Dissertation

150

Viva- Voce Examination

50

CourseCoordinator
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

BUSINESS PROCESS OURTSOURCING - LT [P |C
MANAGEMENT
UISSEBCO001 [ Tqa] Contact Hours — 30 2 0 0

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Ms. J. Saranya/ Commerce

COURSE OBJECTIVES:-

To familiarize the students with the basic fundamentals of BPO.
To impart knowledge on types of BPO and call centers .

To enable the students on the concept Health care BPO & Transaction BPO.
To peep into the concept of Human Resource BPO and the career opportunities in BPO.

COURSE OUTCOMES (COs)

COl Underlinethe basic fundamentals of BPO.
CO2 Discuss the Can develop awareness about Types of BPOs and Call Centres
CO3  [nitiate to be aware of the concept of Health care BPOs
CO4  |[dentify the aware of the concept of Transaction BPOs
CO5 Evaluate Develop confidence in Human Resource BPO and career opportunities in BPOs
CO6 Formulate the Types of Transaction Processing BPO in India
Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POI PO2 PO3 PO4 PO5S PO6 PO7 PS | PS
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 6
Business Process Outsourcing — Basics — Benefits of BPO — BPO companies in India.

UNIT-II 6
BPO Industry — Employment Opportunities — types of BPO — Call centers — Types of Call Centers —
Issues and Problems.

UNIT-III 6
Health Care - BPO - Structure of foreign Health Care sector — Future Trends and Threats.

UNIT-IV 6
Transaction Processing BPO — Elements of Back Office services — Types of Transaction Processing
BPO in India.

UNIT-V 6
Human Resource BPO - Reasons for outsourcing HR — Activities involved in HR BPO — HR
outsourcing Trends — Carrier in HR BPO.

Text Books:
1. John K. Holvey, Borboro Murphy Melby, Business Process Outsourcing — Wiley Publisher-
2007

2. Sarika Kulkarni — Business Process Outsourcing — Jaico Publishing house — 2005
3. .Rick L. Click, Thomas N. Duening,Business Process Outsourcing — John Willey & sons,
Publisher 2004

Reference Books:
1. Deepak Shikapur — BPO DIGEST — Ameya (Inspiring books) — 2004.
2. Clifton — System analysis for business data processing — Prentice hall Publications.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U18SEBC002

CUSTOMER RELATIONSHIP MANAGEMENT |L |T [P |C

Total Contact Hours — 30 2 0 0 |2

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Ms. R. Priya/Commerce

COURSE OBJECTIVES:-

To familiarize the students with the basic fundamentals of CRM.

To impart knowledge about process and importance of CRM.

To enable the students on the concept of technological solutions to CRM.
To expose the student on Trends and challenges in CRM.

COURSE OUTCOMES (COs)

COl Recognise the Familiarize with the basic fundamentals of CRM.
CO2 Demonstrate the Can develop awareness about process and importance of customer retention
CO3 Practice to be aware of the concept of technological applications in CRM.
CO4 Correlate to respond to the concept of CRM software solutions for B2C and B2B markets
CO5 Validate the Develop confidence on trends and challenges
CO6 Design the Customer Databases and Information Systems
Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POI PO2 PO3 PO4 PO5S PO6 PO7 PS | PS
0Ol 02
2 | COl 2 2 3 3 2 2 2
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CO5 3 2 2 1 2 1 3
CO6 3 3 3 3 3 3 2
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT -1 6
Customer Relationship Management Introduction - Meaning and Definition - Importance -
Benefits and difficulties of CRM.

UNIT -11 6
CRM Process and Implementation Introduction - customer Retention - Customer
satisfaction - Importance of customer retention - CRM process for B2B markets
UNIT -111I 6
Technological Support in CRM Introduction - Types of Technological Applications in
CRM.
UNIT -1V 6

Customer Databases and Information Systems - CRM Software Solutions for B2C and B2B
Markets

UNIT -V 6
E-CRM — Emerging Trend in CRM Introduction - Challenges involved in formulating and
implementing e-CRM strategies.

TEXT BOOKS:
1. Balasubramaniyan.K ,Essence of customers relationship management, learn tech press
2. Jagdish N Sheth, Atul Parvatiyar, G Shainesh - customers relationship management- McGraw Hill
Publisher, 2000
3. Roger.J Baran and Robert J. Galka- customers relationship management, Routledge publisher
2013

REFERENCE BOOKS:
1. M.Peeru mohamed, customer relationship management, Vikas publications
2. Kaushik mukerjee, customer relationship management PHI

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U18SEBC003

ENTREPRENEURIAL DEVELOPMENT LT [P |C

Total Contact Hours — 30 2 0 0 |2

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Ms. S. Jayanthy / Commerce

COURSE OBJECTIVES:-

To familiarize the students with the basic fundamentals of Entrepreneurship.
To impart knowledge on Project identification, selection and formulation.
To enable the students on the concept of types of organization.

To peep into the concept of commercial banks.

To enable the students on the concept of women entrepreneurs

COURSE OUTCOMES (COs)

COl1 Underline the Meaning Of Entrepreneur — Entrepreneur and Intrapreneur
CO2 Explain the Identification — Selection of the Project
COo3 Apply Selection of Types of Organization — Sole Proprietorship- Partnership Joint Stock
Company
CO4 Appraise to Institutional finance to entrepreneurs
CO5 Estimate the Factors Influencing The Choice Of Organization
CO6  Develop the Role and Problems of Women Entrepreneurs
Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POl | PO2 PO3 PO4 PO5 PO6 PO7 PS 1 PS
(02} 02
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 6
Meaning Of Entrepreneur — Entrepreneur and Intrapreneur — Qualities Of Entrepreneur —
Characteristics Of Entrepreneur — Types Of Entrepreneur — Function Of An Entrepreneur

UNIT-II 6
Project Identification — Selection of the Project — Project Formulation —Preparation Of Project
Report

UNIT-III 6

Selection of Types Of Organization — Sole Proprietorship- Partnership Joint Stock Company —
Factors Influencing The Choice Of Organization.
UNIT -1V 6
Institutional finance to entrepreneurs - commercial banks —IDBI, IFCI, ICICI, IRBI, SFC, DICs,
SIDC, SIDBI And EXIM Bank

UNIT -V 6
Women Entrepreneurs — Role — Problems of Women Entrepreneurs — Suggestions For Development
Of Women Entrepreneurs

TEXT BOOKS:
1. C.B. Gupta, Entrepreneurship Development in India — Sultan Chand
2. S.S. Khanka, Entrepreneurship Development, S. Chand & Co., New Delhi.
3. Gupta C. B and Srinivasan N. P Entrepreneurship Development, Sultan Chand & Sons, New Delhi

REFERENCE BOOKS:
1. P. Sarvanavel, E Entrepreneurship Development, Ess Pee Kay Publishing House
2. Jaswer Singh Saini, Entrepreneurship Development, Deep and Deep Publication, New Delhi
3. Jayashree Suresh, Entrepreneurship Development- Margham Publication, Chennai

Course Coordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

HUMAN RESOURCE MANAGEMENT LT [P |C

U18SEBC004 Total Contact Hours — 30 21 0 0 2

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Ms. R. Velanganni/ Commerce

COURSE OBJECTIVES:-
e To learn the importance of HR.
e To impart knowledge and important factors in HR.
e To enable the students on the needs and methods of training.

COURSE OUTCOMES (COs)

COl  |Identify theImportance of Human Resource and objectives.

CO2 Describe the Human Resource Planning

CO3 Practice to Sources of Recruitment - Selection — Steps in Selection

CO4 Analyze Needs of training — Methods of Training

CO5 Evaluate theProcess and Methods of Performance Appraisal

CO6  [Formulate the Qualities of Personnel Manager

Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-1 6
Definition — Importance of Human Resource — Objectives — Qualities of Personnel Manager.
UNIT- 11 6
Human Resource Planning — Importance factors — Steps in HR Planning.
UNIT- 111 6
Recruitment — Objectives — Sources of Recruitment - Selection — Steps in Selection.
UNIT-1V 6

Training — Definition — Needs of training — Methods of Training — On the job training — Off the job
Training.
UNIT-V 6
Performance Appraisal - Objectives — Process — Methods of Performance Appraisal.
TEXT BOOKS:
5. L.M. Prasad — Human Resource Management — S. Chand & Sons — 2013.
6. C.B. Mamoria, S.V. Gankar — Personnel Management — Himalaya Pub. — 2012.
7. A.M. Sharma, Human Resource Management, Himalaya Publishing House, 2005

REFERENCE BOOKS

1. S.S. Khanka — Human Resource Management — S. Chand Ltd. — 2007
2. Gary Dessler — Human Resource Management — Prentice Hall — 8" Edition — 2000.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

MARKETING MANAGEMENT

UI8SEBC005 Total Contact Hours — 30

Prerequisite course — Higher Secondary Level

Course Coordinator Name& Department:- Dr. J. Anudevi/ Commerce

COURSE OBJECTIVES:-

e To understand the fundamentals of marketing and its role.
e To examine the factors influencing buying behavior.
e To enable the students to promote advertising and its sales scope

COURSE OUTCOMES (COs)

COl Underline the Fundamentals of Marketing — Role of Marketing.

CO2  Describe the Factors influencing buying behavior

co3 Interpret the Marketing segmentation — Needs - Types of segmentation

CO4  |Analyze to New product development process — Product life cycle

CO5 Revise the Awareness of consumer rights in the market place

CO6  (Collect the Advertising — Scope of Advertising

Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos POl | PO2 PO3 PO4 PO5S PO6 PO7 PS | PS
(0)} 02
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 6
Marketing- Definition — Fundamentals of Marketing — Role of Marketing — Relationship of
marketing with other functional areas — Marketing Mix

UNIT - 11 6
Buyer Behaviour — Buying motives — Factors influencing buying behavior - Marketing segmentation
— Needs - Types of segmentation

UNIT-III 6
The Product — Characteristics — Benefits — Classifications — New product development process —
Product life cycle — Branding — Packaging

UNIT-IV 6
Physical Distribution - Importance - Various kinds of Marketing Channels — Distribution Problems-
Awareness of consumer rights in the market place.

UNIT-V 6

Adpvertising — Scope of Advertising — Personal selling — Direct selling and Sales Promotions.

TEXT BOOKS:

1. Berkoviz Kerin Hontley Rudelivs, MARKETING, New York, Mcgraw Hill Publications.
. Gony Armstrong, Philip Kotler, Marketing an Introduction, Pearson Education Asia.
3. Philip Kotler, Marketing Management (Millennium ed.,) New Delhi, Prentice Hall of India (P)
Ltd.

Reference Books:
1. Rajan Saxena, Marketing Management, 2™ edition, New Delhi, Tata Mcgraw Hill Publishing Co.Ltd.

2. V.S. Ramasamy and S. Namakumari, Marketing Management, Planning, Implementation & control,
New Delhi, Macmillan

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U18SEBC006

OFFICE MANAGEMENT

Total Contact Hours — 30

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Dr. M. Sankar / Commerce

COURSE OBJECTIVES:-
e To peep into the concept, importance of office management.
e To impart knowledge on features and classification of Communication.
e To expose handling correspondence and market registers

COURSE OUTCOMES (COs)

COl1 Record theConcept and Importance of Office and Office Management.

CO2 Report the Arrangement and adjustment : Furniture, allotment of seats

CO3 Apply to Handling of correspondence and market registers

CO4 Experiment the preparation and play of manuals and charts

CO5 Select the Office staff — Selection- training - Supervision

CO6 Creates Office Accommodation and Environment

Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT 1 6
Introduction — Concept and Importance of Office and Office Management - Office Accommodation
and Environment -Reception : Importance, shape and size, control
UNIT 11 6
Communication: Feature, classification, barriers - Arrangement and adjustment: Furniture, allotment
of seats, chambers, cabins rooms etc .
UNIT III 6
Handling of correspondence and market registers, filling forms and stationery.
Office Machines - Kind of office machines.

UNIT IV 6

Use of machines, installing, handling, maintenance —Manuals and charts- Advantages of office
manuals charts - preparation and play of manuals and charts.
UNIT V 6

Office staff — Selection- training - Supervision - span of supervision

TEXT BOOK:
1. Ghosh & Agarwal, Office Management, S.Chand & Company — New Delhi
2. R.S.N. Pillai, Bagavathi, Office Management, S.Chand & Company — New Delhi,2013
3. Dr.R.K. Chopra, Priyanka Gauri Office Management, Himalaya Publishing House, 2017

REFERENCE BOOKS:
1. G.S. Sudha, General Management, Pustak Prakashan, New Delhi
2. Rajendra paul, Modern Communication & Techniques , S.Chand & Company — New Delhi

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U18SEBC007

RETAIL MARKETING L

Total Contact Hours — 30

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Ms. J. Saranya / Commerce

COURSE OBJECTIVES:-

To familiarize the functions and types of Retailing.
To impart knowledge on Retail consumer behavior and its types.

To expose the student on promoting sales, public relation and advertising.

COURSE OUTCOMES (COs)

COl1 Underline the Characteristics - Functions of retailing - Types of Retailing
CO2 Express the - Retail Consumer buying behavior and types
CO3 Schedule the Retail Organization Structure
CO4 Categorize to Factors affecting store lay out
CO5 Assess the Sales promotion - Advertising
CO6 Creates the Retail Marketing Mix
Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POI PO2 PO3 PO4 PO5S PO6 PO7 PS | PS
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 6
Retailing — Definition — Importance — Characteristics - Functions of retailing - Types of Retailing
UNIT-II 6

Retail Marketing Mix - Retail Consumer buying behavior and types — Segmentation - Types of
segmentation

UNIT-III 6
Retail Organization Structure-Major Functional Areas-Careers in Retailing

UNIT-IV 6
Store layout-Types of lay out-Factors affecting store lay out

UNIT-V 6
Sales promotion - Advertising - Public Relation - Personal selling

TEXT BOOKS:

1. George E.Belch and Michael A.Belch, Advertsing and Promotion, McGraw Hill Company
Ronald, Karen Whitehill king,and J. Thomas Russell, Kleppner’s Advertising Procedure, Pearson Education

International, Prentice Hall
3. Prashant Chaudhary ,Retail Marketing in the Modern Age ,First Edition Saga Publication 2019

REFERENCE BOOKS:

1. Gupta, Advertising and Sales Promotion, EPH Publisher
2. Sarangi, Advertising and Sales Promotion, Asian Books

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science

Department of Economics

U18SEBC008

SALESMANSHIP AND ADVERTISING

Total Contact Hours — 30

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Ms. G. Anandhi/ Commerce

COURSE OBJECTIVES:-
e To understand the importance, role, objective of advertising.
e To impart knowledge on importance of salesmanship

To analyze the types of advertising and its benefits

COURSE OUTCOMES (COs)

COl Repeat theNature-Objectives and Scope of Advertising.
CO2 Explain the Types of Advertising-Commercial and Non-Commercial Advertising
CO3 Interpret to Media selection-measuring advertising effectiveness
CO4 Correlate the trainingand compensating sales men
CO5 Judge the Qualities and Responsibilities of sales managers
CO6 Design the types of sales organization - Sales management job
Mapping of Course Outcomes with Program outcomes (POs) (1/2/3
indicates strength of correlation) 3-High, 2-Medium, 1-Low
1 | COs/Pos POl | PO2 PO3 PO4 PO5 PO6 PO7 PS 1 PS
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT-I 6
Definition-Importance-Role of Advertising-Nature-Objectives and Scope of Advertising
UNIT-II 6

Types of Advertising-Commercial and Non-Commercial Advertising-Primary demand and selective
demand advertising

UNIT-III 6
Adpvertising-benefits and criticism-Media selection-measuring advertising effectiveness
UNIT-IV 6
Introduction to the salesmanship-Importance of salesmanship-training and compensating sales men
UNIT-V 6
Qualities and Responsibilities of sales managers -Types of sales organization - Sales management
job
TEXT BOOKS:

1. George E.Belch and Michael A.Belch, Advertsing and Promotion, McGraw Hill Company

2. Ronald, Karen Whitehill king,and J.Thomas Russell, Kleppner’s Advertising Procedure, Pearson
Education International, Prentice Hall.

3. P. Saravanavel & S. Sumathi, advertising and salesmanship Margham publications,

REFERENCE BOOKS

1) Sarangi, Advertising and Sales Promotion, Asian Books
2. Gupta, Advertising and Sales Promotion, EPH Publisher

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

Sub. code :

UI18SEENO001

Subject name : SOFT SKILLS

Total Contact Hours — 30

Prerequisite — Higher Secondary Level

Course coordinator name : Mrs.B.CAROLINE— Dept of English

COURSE OBJECTIVES:- To impart students with the efficient knowledge of important events in
through soft skills

COURSE OUTCOMES (COs)

COl1 Remember the personal as well as professionals goals of the students
CO2 Understand the manners during professional meetings

CO3 Apply the right reasons of stress

CO4 Analyze the importance of communication skills

COs5 Evaluate the excellence in both personal and professional life

CO6 Create the Growth & development of soft skills

Category | OE

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6
Introduction to soft skills
Types of soft skills
Developing positive attitude, forming values and self confidence

UNIT 11 6

Developing interpersonal relationship, team building, table manners, organizing meetings, stress and
time management
UNIT- 111 6
Types of communication
Art of listening
Art of reading
Art of writing
Art of speaking
UNIT IV 6
Presentation skills, developing body language, practicing etiquette, and mannerism, dress for
success
UNIT V 6
Personal interviews, writing resume/ CV- interviews skills career planning, public speak in motivation
skills and personality

Text Books
1.S.P.Danavel, English and Communication for Students of Science and Engineering.
2.Murali Krishna Moishra, Communication Skills for Engineers.

Reference Books
1. Developing the leader within you john C. Maxwell.

2. Meena. K and V. Ayothi (2013) A Book on development of soft skills (soft skills: A road map to
success), P.R. publishers & Distributors, no. B-20&21,v.m.m. complex, Chatiram bus stand,
tiruchirappalli.-620002
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

COMPUTER APPLICATION L |T P C
Total Contact Hours — 30 2 0 0

U18SESC001

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department :-N.Mathimagal & BCA

COURSE OBJECTIVES:-
Learners will be familiar with basic of computer application. Learners will understand the applications of]

computer & able toknow about the operating systems.

COURSE OUTCOMES (COs)

COl Gain knowledge in fundamental computer applications

CO2 Understand the concept of input device functions

CO3 Indentify the suitableinput devices for application

CO4 Analyze the input and output devices and its processes

CO5 Evaluate data and storage devices for application

CO6 Create an real time application using a system software and application software

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6

Brief History of Development of Computers, Computer System Concept, Computer System
Characteristics, Capabilities and Limitations, Types of Computers-Personal Computer (PCs) -
IBM PCs, Types of PCs- Desktop, Laptop, Notebook, Palmtop, etc. Basic Components of a
Computer System - Control Unit, ALU, Input/ Output Unit- Memory, Storage Fundamentals -
Primary Vs Secondary memory.

UNIT 11 6

Input Devices: Keyboard, Mouse, Joystick, Scanners, Digital Camera, MICR,OCR, OMR, , Light

pen, Touch Screen.

UNIT 111 6
Output Devices: Monitors - Characteristics and types of monitor, Size, Resolution, Refresh Rate,
Dot Pitch, Video Standard - VGA, SVGA, XGA etc. Printers - Daisy wheel, Dot Matrix, Inkjet,
Laser. Plotter, Sound Card and Speakers.

UNIT IV 6
Various Storage Devices - Magnetic Disks, Hard Disk Drives, Floppy, Disks, Optical Disks

UNIT V 6
Computer Software, Need, Types of Software - System software, Application software System

Software - Operating System, Compiler, Assemblers, Interpreter.

TEXTBOOKS:

1. S.K. Basandra, “Computers Today”, Galgotia Publications.
2. Alexis Leon & Mathews Leon, “Fundamentals of Information Technology”, Vikas

Publishing House, New Delhi.

REFERENCE BOOKS:
1. Rajeev Mathur, “Dos Quick Reference”, Galgotia Publications.
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U18SESC002

MULTIMEDIA

Total Contact Hours — 30

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department :-N.Mathimagal & BCA

COURSE OBJECTIVES:-

To understans the basic multimedia concepts and designing concepts

COURSE OUTCOMES (COs)

CO1

Gain knowledge in basic concepts of multimedia

CO2

Analyze the multimedia application problems.

CO3

Understand the Video capturing, Sound capturing, editing concepts.

CO4

Identify the basic multimedia design principles.

CO5

Evaluate the multimedia system and Design Process.

CO6

Create a real time application using a multimedia concept.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6
Multimedia Fundamentals: Concept of multimedia, Fundamental criteria for the design of
a multimedia presentation, Multimedia Application Goals & Objectives, opportunities in
multimedia production.

UNIT 11 6
Role of multimedia-development of team members, avoiding problems in planning a

multimedia application.

UNIT I1I 6
Multimedia Building Blocks: Text, Graphics, Video capturing, Sound capturing, editing.
UNIT IV 6

Basic design principle: proximity, visual hierarchy, Symmetry, Asymmetry, Repetition,
unity, Contrast, dynamics, Emphasis, Multimedia Authoring tools.

UNIT V 6
Design, Development and evaluation of multimedia a system, Development of user

interface design, Design Process.

TEXTBOOKS:
1. John Villamil, Casanova, Louis Molina, “An introduction tomultimedia”.
2. Mohammad Dastbaz, “Designing Interactive MultimediaSystems”

REFERENCE BOOKS:

1. Bohdan O. Szuprowicz, “MultimediaNetworking”.
2. Stephen McGloughlin, “Multimedia on theweb”.
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ADVANCED EXCEL LT [P |C
U18SESC003 Total Contact Hours — 30 0 0
Prerequisite course — Higher Secondary Level
Course Coordinator Name & Department:- V.Ramya & BCA
COURSE OBJECTIVES: -To identify the various functions in Excel Sheet
COURSE OUTCOMES (COs)
COl1 Understand the advanced Excel formulas.
CO2 Evaluate IF conditions, AND,OR functions.
CO3 Analyze the advanced filter options.
CO4 Execute the multiple windows, splitting windows management.
CO5 [Understand the pivot table methods.
CO6 Create a real time application by creating, modifying Excel sheet.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6

Uses of Advance Excel Formulas -VLOOKUP, HLOOKUP, SUMIF, SUMIFS, SUMPRODUCT, DSUM,
COUNTIF, COUNTIFS, IF, IFERROR, ISERROR, ISNA, ISNUMBER, ISNONTEXT, OR, AND,
SEARCH, INDEX, MATCH etc

UNIT 11 6

Various Methods and Uses of IF Conditions, Usage of "IF" Conditions? , Creation of Multiple IF
Conditions in One Cell , Use the IF Conditions with the Other Advance Functions, How to use nested IF
statements in Excel with AND, OR Functions Sorting, Data Forms, Adding Data Using the Data Form,
Finding Records Using Criteria

UNIT 111 6

Filtering Data, AutoFilter, Totals and Subtotals, Row, Various Methods of Filter and Advance Filter options
, Creating and Updating Subtotals , Various Method of Sorting Data ,Creating, Formatting and Modifying
Chart.

UNIT IV 6
Customizing the Quick Access Tool Bar , Managing Windows ,Multiple Windows , Splitting Windows.
UNIT V 6

Various Methods and Options of Pivot Table, Using the Pivot Table Wizard, Changing the Pivot Table
Layout, Subtotal and Grand total Options, Formatting, and Grouping items

TEXTBOOKS:
1. Jordan Goldmeler, “Advanced Excel Essentials” ,APress, 2015 edition.

REFERENCE BOOKS:
1. John Walkenbach, “Microsoft Excel 2013 Bible”,Wiley Publications,2013.

CourseCoordinator HOD
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WEB DESIGNING LT |P IC
U18SESC004 Total Contact Hours — 30 0 0
Prerequisite course — Higher Secondary Level
Course Coordinator Name & Department:- V.Ramya & BCA
COURSE OBJECTIVES: -To gain knowledge in basic web designing concepts.
COURSE OUTCOMES (COs)
COl Understand the web basics and server side scripting.
CO2 Execute the HTML coding and linking process.
CO3 Analyze the hyper links and special characters.
CO4  [Evaluate the Embedded Style Sheets & Linking External Style Sheets.
CO5 Create the backgrounds and user style sheets.
CO6 Create a real time application using web designing concept.
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6
Introduction - The Internet in Industry and Research - Evolution of the Internet and World Wide Web - Web
Basics — Client Side Scripting versus Server Side Scripting.

UNIT 11 6
Introduction — First HTML example — Headings — Linking - Images, alt Attribute, Void Elements.

UNIT III 6
Using Images as Hyperlinks-Special Characters and Horizontal Rules — Lists — Tables.

UNIT IV 6

Introduction - Inline Styles - Embedded Style Sheets - Linking External Style Sheets

UNIT V 6

Backgrounds - Element Dimensions - Box Model and Text Flow - Drop-Down Menus - User Style Sheets.

TEXTBOOKS:
1. Paul Deitel, Harvey Deitel, Abbey Deitel, “Internet & World Wide Web: How To Program”, 5th Edition,
Pearson Publication, 2012.

REFERENCE BOOKS:

1. Jennifer Niederst Robbins, “Learning Web Design”, Fourth Edition, O’Reilly Media, 2012.

2. Thomas Michaud, “Foundations of Web Design, Introduction to HTML & CSS”, Pearson
Publication, 2014.

3. Bayross, “Web Enable Commercial Application Development Using HTML, DHTML, JavaScript,
Perl CGI”, BPB Publications.

4. T. A Powell, “Complete Reference HTML (Third Edition)”, TMH, 2002.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

PHOTOSHOP LT |P [C
Total Contact Hours — 30 2 0 0

U18SESC005

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- V.Brindha& BCA

COURSE OBJECTIVES: -
Learners can Apply methods to specific 3D Images and to identify various designs appropriate for|

Animation.

COURSE OUTCOMES (COs)

COl Gain knowledge to Create and save Images in fundamental computer applications
CO2 Understand the title bar, menu bar, option bar, image title bar in photo shop program.
CO3 Execute Zooming & Panning an Image while Working with Images.

CO4 Analyze Color manipulations & Working with Toolbox

CO5 Evaluate the Working with layers.

CO6 Create a real time application using 3D image and Animation.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos POT | PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
Ol 02
2 | CO1 3 3 1 1 1 1 3
CO2 3 3 1 2 2 2 3
CO3 3 2 3 1 3 3 3
CO4 3 2 2 1 1 2 3
CO5 2 2 2 1 1 1 3
CO6 3 3 3 2 3 3 3
3 | Category .
72} %) — O ~ 0] -
pE s |8 k- g2 |2 s | B _E
5} = Ol B 'ﬂ% 159 0O - =5
g 8~ e ~| & ~ CEl 8~ S o S | =25 &8 .&
2 nn o |l ‘g wn n— =M 5 o = 1) bagﬂ
SSE | 28|48 | SgEQ|i: |BC |z |BEEE
s A S E |28 |2 g g7ds
T % 2 |5 ~ 71O m |0 ~ E
v
4 | Approval Academic Council Meeting




Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6
Introduction to Adobe photoshop, Getting started with photoshop, creating and saving adocument in
photoshop, page layout and background.

UNIT 11 6
Photoshop program window-title bar, menu bar, option bar, image window, image title bar, status bar,
ruler, palettes,toolbox, screen modes, saving files, reverting files, closing files.

UNIT III 6

Images: working with images, image size and resolution, image editing, color modes and adjustments,
Zooming & Panning an Image, Rulers, Guides & Grids-Cropping & Straightening an Image, image
backgrounds, making selections.

UNIT IV 6
Working with toolbox: working with pen tool, save and load selection-working with erasers- working with
text and brushes-Color manipulations: color modes- Levels — Curves - Seeing Color accurately - Patch tool

UNIT V

Layers: Working with layers- layer styles- opacity-adjustment layers.

TEXTBOOKS:
1. Reema Thareja , “Fundamentals of Computers”,Oxford University Press.

REFERENCE BOOKS:
1. Photoshop: Beginner's Guide for Photoshop - Digital Photography, Photo Editing, Color
2. Adobe Creative Team, “Adobe Photoshop Classroom in a Book”.
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U18SESC006

FLASH

Total Contact Hours — 30

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:-V.Brindha & BCA

COURSE OBJECTIVES: -

Learners can identify methods appropriate for Basic Animation. Apply methods to design with flash.

COURSE OUTCOMES (COs)

COl Understand Working with flash, drawing with flash using Animation tools and Mixer.
CO2 Execute working with multiple objects, importing color palettes
CO3 Analyze Basic animation and working in the timeline,
CO4 Create Frames, key frames, deleting, copying and reversing frames
CO5 Evaluate the Shape tweening and shape hinting in motion
CO6 Apply methods to design with flash
Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6
Working with flash, drawing with flash, drawing with the pencil, modifying lines, drawing with the pen, the
oval and rectangle tools, free transform tool, envelope modifier, the brush tool, using the mixer.

UNIT 11 6

Adding custom colors to color palette, importing color palettes, working with multiple objects, grouping
objects.

UNIT I 6

Basic animation and working in the timeline, the timeline, movie properties.

UNIT IV 6

Frames vs. key frames, deleting, copying, and reversing frames, frame-by-frame vectoranimation,
Animation on an image.

UNIT V 6
Shape tweening , shape hinting , Shape tweening text , edit multiple frames , animating gradients, basic
motion tweening.
TEXTBOOKS:

1. Nick Vandome ,“FLASH 5 in easy steps”, ,Dreamtech press,2001

REFERENCE BOOKS:
1. E A Vander Veer &Chris Graver, “Flash CS3”,0Orelly Publications,2009.
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U18SESC007 COMPUTER HARDWARE AND L T P C
NETWORKING
Total Contact Hours — 30 2 0 0 2

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department :- Ms.K.Hemalakshmi / CS

COURSE OBJECTIVES :-
Learners familiar with the basic concepts of Microprosser,Controller, Server and to demonstrate

the traditional imperative design of CPUs,cards,PCsand BIOS.

COURSE OUTCOMES (COs)

CO1 Design the structure of Micro Processor and PCs and CPUs

CO2 Understand the structure of PC architecture and the study of various PCs

CO3 Understand the Basics of Processor

CO4 Study the CPU,Chips,Processor and Controllers

CO5 Working with Internal Components cards and Higher Level Processor

CO6 | Used to develop the Backups,Switches Routers,BIOS,Floppy Disk and zip Driver

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6

Microprocessor System - Introduction of System overview, Introduction to Processors, Memory Interfacing,
Interfacing I/O Devices, Interfacing Data Converters, Display Interface, Serial /O and Data
Communication, Higher level Processors.

UNIT II 6

Introduction to PC Architecture Study of PC-AT/ATX System, Pentium, Core, Core 2 Cord, Core 2 Duo,
13, 15, 17.

UNIT III 6

Processor Basics of Processor and CPU Block Diagram of Computer and Computer Generation
Motherboards, Chipset and Controllers, BIOS and the Boot Process, Computer Memory.

UNIT IV 6

Internal Components IDE and SATA Devices: Hard Disk Drive and CD/DVDs Drives, SCSI Devices,
Floppy Disk, Zip Drive, Backup Drive, Expansion Cards- LAN Card, IDE Card , VGA and SVGA Cards,
Sound Card, Interface Cards, I/O cards, Video Cards, USB Card, Fire-Wire Cards, Internal Ports, Cables
and Connector Types.

UNIT V 6
Introduction of Network Cable like UTP, STP, Fiber Optics, Hub, Unmanageable Switch, Manageable
Switch, Router, Modem, Wi-Fi, Access Point, PCI Wireless Card, USB Wireless Device, Print Server, USB
Network Sharer, Backup Device, Server Hardware etc.
Text Books
1. Ramesh Gaonkar, “Microprocessor Architecture Programming and Application with the 8085”, Penram
International Publication.
Reference Books
1. M.L. Gupta, “Electronics and Radio Engineering”, Dhanpat rai & Sons, New Delhi.
2. B. Govinda rajalu, “PC AND CLONES Hardware, Troubleshooting and Maintenance”, Tata Mc-graw-
Hill Publication.
3. Stephen J. Bigelow, “PC Troubleshooting and Repair”, Dream tech Press, New Delhi.
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U18SESC008 COMPUTER PROGRAMMING L T P

Total Contact Hours — 30 2 0 0

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department :- Ms.K.HemalLakshmi/ CS

COURSE OBJECTIVES :-

Learners will be familiar with the Programming language C, identify the steps, Write the
Algorithm,Design the flowchart and Implement the Programs for various Operations
Functions,Pointers and Strings.

COURSE OUTCOMES (COs)

CO1 Apply and Write the clear, structure and Looping of elementary C programs.

CO2 Understandalgorithmicthinking and applyit to programming.

CO3 Understandproblem-solving techniques.

CO4 Ability to use C with Variousoperators Expressions and Decisionmaking control.

CO5 Write Code using Arrayswith single dimensions,Two dimensions
Multidimensional and Various Strings operations

and

CO6 | create and develop programs usingFunctions, Pointers, Structures and Union

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6
Generation and Classification of Computers, Basic organization of a Computer, Number System, Binary,
Decimal, Conversion, Problems.

UNIT II 6
Algorithm, Pseudo code, Flow Chart, Problem formulation, Problem solving , Introduction to “C”
programming, Fundamentals, Structure of C Program , compilation and linking processes, Constants,
Variables, Data Types.

UNIT I 6
Expressions using operators in C, Managing input and output operations, Decision making and Branching,
Looping Statements.

UNIT IV 6

Arrays, Initialization, Declaration, One Dimensional and Two Dimensional Arrays, String, String
Operations, String Arrays.

UNIT V 6

Function, Definition of Function, Declaration of Function, Recursion, pointers, pointer and arrays, Structure
data type, Structure definition, Structure declaration, Structure within a structure, Union, Storage classes,
Pre-processor directives.

Text Books
1. Anita Goel and Ajay Mittal, “Computer Fundamentals and programming in C”, Dorling Kindersley
(India) Pvt Ltd., Pearson Education in South Asia 2011.
2. PradipDey, ManasGhosh, “fundamentals of computing and programming in c”, First edition, Oxford
University Press, 2009.
3. Yashavant P. Kanethar, “Let Us C”, BPB Publications, 2011.

Reference Books

1.Byron S Gottfried,* Programming with C”,Schaum’sOutlines,2nd Edition, Tata McGraw-Hill 2006.
2.Dromey R.G., “How to Solve it by Computer”, Pearson Education, Fourth Reprint, 2007.
3.Kernighan., B.W and Ritchie, D.M, “ The C Programming Language”, Second Edition, Pearson
Education, 2006.
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U18SESC009 Office Automation Tools L T

Total Contact Hours — 30 2 0

Prerequisite — Higher Secondary Level

Course Coordinator Name & Department :- Ms.K.Hemalakshmi / CS

COURSE OBJECTIVES :-

Learners will be familiar with the basic Office tools design that Work with Word,Excel,Power

Point

COURSE OUTCOMES (COs)

CO1 Learn the text manipulations for word documents.

CO2 Understandthe thetemplates and mail merge concepts.

CO3 Understandcellediting, formulae, built in functionsused in the Excel Sheet.

CO4 Usedthe power point slidedesigns and backgrounds.

CO5 Used to Createthe graphics and animations usingwizards.

CO6 | Used to Create the Inserting Clipartsframes, Working with the Graphs and Charts

Mapping of Course Outcomes with Program outcomes (POs)

(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6

Text Manipulations- font size, style, color. Alignment- left, right and justify, paragraph alignment, Usage of
Numbering, Bullets, Footer and Headers, Usage of Spell check, and Find & Replace, Text Formatting,
Picture insertion and alignment.

UNIT 11 6
Insertion — Table, chart, clip art, shapes, borders. Creation of documents, saving of documents, using
templates, Creation templates, Mail Merge Concepts, Copying Text & Pictures from Excel.

UNIT IIT 6
Creating of Excel sheet, Cell Editing, Usage of Formulae and Built-in Functions, File Manipulations, Data
Sorting, Worksheet Preparation, Drawing Graphs, Usage of Auto Formatting.

UNIT IV 6

Start power point, Create blank presentation, Selecting slide layout , Insert new slide, Editing presentation ,
Designing and formatting presentation , Change font, font color, size, style of text, Bullet and numbering,
Slide design, layout, change background , preparing slide show presentation.

UNIT V 6
Inserting Clip arts and Pictures, Frame movements, Insertion of new slides.Preparation of Organization
Charts, Presentation using Wizards, Usage of design templates, working with tables, graphics and
animation, working with graphs and organization charts.

Text Books
1. Joyce Cox, Joan Lambert and Curtis Fryc, “Step by Step Microsoft Office Professional 20107, Microsoft

press edition.

Reference Books
1. Ralph T.Reilly, “The Handbook of Office Automation”, iUniverse Publications,2012.
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U18SEMA001

QUANTITATIVE APTITUDE -1

Total Contact Hours — 30

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Mr.V.Nandakumar/Mathematics

COURSE OBJECTIVES:-

To equip students with adequate knowledge of Mathematics to formulate problems and solve them analytically or

numerically.

COURSE OUTCOMES (COs)

CO1

Gain knowledge in Number Series with its applications.

CO2

Understand the concept of Data Interpretation

CO3

Apply suitable algorithms in Loss & Discount

CO4

Analyze the Rates,Time and Distance

CO5

Evaluate problemsSimple Interest

CO6

Create an real time application compounds and mixtures

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low
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Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

UNIT I 6
Numbers, Number Series, Number Theory, Arithmetic & Geometric Ratio
UNIT II 6
Average, Ages, Data Interpretation.
UNIT II1 6
Percentage, Profit, Loss & Discount, Simple Interest, Compound Interest
UNIT IV 6

Rates, Time and Distance ,Train Problems, Boats and Streams, Time and Work.

UNIT V 6
Allegations of compounds and mixtures.

Text Books
1. Aggarwal . R.S(2018) “Quantitative Aptitude” by, S.Chand Publications.
2. Aggarwal R.S(2018) “A modern approach to Logical approach” by, S.Chand Publications.

Reference Books

1.Abhijit Guha, “Quantitative Aptitude”- Mc Graw Hills Publishers
2. Aggarwal . R.S(2018) “A modern approach to Logical approach” by, S.Chand Publications.

CourseCoordinator HOD



Bharath Institute of Higher Education and Research
Faculty of Arts & Science
Department of Economics

U18SEMA002

QUANTITATIVE APTITUDE-II

Total Contact Hours — 30

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Mr.V.Nandakumar/Mathematics

COURSE OBJECTIVES:-
To equip students with adequate knowledge of Mathematics to formulate problems and solve them analytically or

numerically.

COURSE OUTCOMES (COs)

COl1 Gain knowledge in Inverse, Compound equation.

CO2 Understand the circular arrangement.

CO3 Apply suitable direction of Permutations and combinations test.

CO4 Analyze the Heights and Distance

CO5 Evaluate problems on Simple Interest

CO6 Create an real time applicationof Date and time.

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos POI PO2 PO3 PO4 PO5 PO6 PO7 PS | PS
o1 02
2 | COl 3 3 1 1 1 1 3
CcO2 3 3 1 2 2 2 3
CO3 3 2 3 1 3 3 3
CO4 3 2 2 1 1 2 3
CO5 2 2 2 1 1 1 3
CO6 3 3 3 2 3 3 3
3 | Category "
& v —_ ) —~ ) ~
. s |3 =51z |82 |z 5 | B &
L = o 5 AR '—'% Q = © B
5 & 0 = 0 ~ = B0 s o = =5 a R=
Es S faled | SeH2) 'tz |02 >| 8FEZ
E3 Z 8 eS| E |28 |2 S| 2745
T % s |5 ~ o = 0o = =
v
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Simple equations —Variation-Direct, Inverse, Compound

UNIT II PROBABILITY 6
Problems on Linear and circular arrangement.

UNIT III REASONING ABILITY 6

Coding and decoding — Direction Permutations and combinations test- Lateral reasoning-Blood relations-Paragraph
based

puzzles.

UNIT IV TRIGONOMETRY 6
Heights and Distance.

UNIT V CLOCKS AND CALENDERS 6
Interpretation of Date and time.

Text Books

1. Aggarwal . R.S(2018) “Quantitative Aptitude” by, S.Chand Publications.

2. Aggarwal R.S(2018) “A modern approach to Logical approach” by, S.Chand
Publications.

Reference Books
1.Abhijit Guha, “Quantitative Aptitude”- Mc Graw Hills Publishers

2. Aggarwal R.S(2018) “A modern approach to Logical approach” by, S.Chand Publications.
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REGRESSION ANALYSIS WITH SPSS

Total Contact Hours — 30

Prerequisite course — Higher Secondary Level

Course Coordinator Name & Department:- Ms.S.Kavitha /Mathematics

COURSE OBJECTIVES:-

To equip students with adequate knowledge of Mathematics to formulate problems and solve them analytically or

numerically.

COURSE OUTCOMES (COs)

COl

Gain knowledge Qualitative Variable on Nominal Scale, Ranked.

CO2

Understand the Deleting and Rearranging Items from the Viewer

CO3

Apply suitable direction Permutations and combinations test.

CO4

Analyze the Pie Chart, Scatter Plot and Dot plots

CO5

Evaluate data questionnaire Analysis

CO6

Create an real time application and test of hypotheses

Mapping of Course Outcomes with Program outcomes (POs)
(1/2/3 indicates strength of correlation) 3-High, 2-Medium, 1-Low

1 | COs/Pos

PO1

PO2

PO3

PO4

PO5

PO6

PO7

2 | COl

CO2

CO3

CO4

CO5

CO6

W N W] W| W| W

WD W] W

W W —|—

N =] == DN =

W — | —| W] DN —

W = DN W N —

W W W W[ W[ w

PS
01

PS
02

3 | Category

Humanities &

Social Studies

(HS)

Basic Sciences

(BS)

Engg Sciences
(ES)
Professional

Core (PC)
Core Elective

(CE)

Non-Major
Elective (NE)

Open Elective

(OE)

Any other

Paper/
Seminar/
Internship(PR)

Project/Term
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Unit 1 : Introduction 6

Observations and Variables, Quantitative or Measurement Variable on Interval Scale, Qualitative Variable on
Nominal Scale, Ranked Variable on Ordinal Scale.

Unit 2 : SPSS Data File 6

Opening a Data File in SPSS — Variable View, Data View, Entering Data into the Data Editor, Saving the Data File.
Editing and Manipulating Data : Inserting a New Variable, Rearranging the Order of Variable in the Variable View,
Deleting and Rearranging Items from the Viewer. Usage of Data, Transform, Analyse and Graphs menus — Editing
and copying and printing SPSS output — Importing Data from Excel File.

Unit 3:Descriptive Statistics with SPSS 6
Charts and Graphs: Simple Bar charts, Pie Chart, Scatter Plot and Dot plots, Line graphs, Histogram .
Unit 4: Correlation and Regression Analysis with SPSS 6

Simple correlation (Karl Pearson’s Method) - Rank correlation ( Spearman’s method) — Simple linear regression
equation, Scatter plot and line of best fit — Questionnaire Analysis ( Uni-variate and Bi- variate tables ) — Chi square
test with SPSS for independence of Attributes.

Unit S: correlation and Testing of Hypothesis 6

Partial and multiple correlation coefficients . Simple linear regression model : Description of data model - Estimation
and test of hypotheses.

Books for Study :

1. Ananthi Sheshasayee and Sheshasayee, G, (2003), Computer Applications in Business and Management,
Margham Publications, Chennai.

2. Rajathi, A. and Chandran, P. (2010), SPSS for you, MJP Publishers, Chennai.

3. Chatterjee, S and Price, B (1977), Regression Analysis by Example, John Wiley and Sons, New York (Chapter
1,2,3 and relevant portions in chapters 4,5,6,7,8,9).

4. Kapoor, V. K and Gupta, S. C (2002), Fundamentals of Mathematical Statistics, Sultan Chand and Sons,
New Delhi. (Chapter 10 only)

Books for Reference :

1. Singh, V. P. and Singh, M. (1998), MS-Excel, Megabyte Series, Asian Publishers, New Delhi.
2. Andy Field (2006), Discovering Statistics Using SPSS, SAGE Publications , London.

3. Johnston, J (1972), Econometric Methods, McGraw-Hill Pvt. Ltd, New York.

4. Draper, N. R and Smith, H (1998), Applied Regression Analysis, 3" edition, John Wiley and Sons,
USA.
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